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Unites  States Senator Daniel K. Inouye 

(( SPREAD ))

Senator Inouye w as  born in Honolulu on September 7 ,  1924, son  of 
Hyataro  and Kame Inouye. His paternal  grandfather had come from 
Japan to Hawaii to work on a sugar plantat ion on Kauai. His fa ther  ' 
worked as  an  accounting clerk. The dramatic story of his family 's  
struggle with poverty and hardship is recounted in Senator  Inouye 's  
book Tourney to W ash in g to n , published in 1967.

Senator Inouye received his early  educat ion in Honolulu public schools .  
At McKinley High School,  his leadership  abil i ty  and commitment to 
public  serv ice were evident. He received severa l  school  honors and ,  
w ith the advent  of World War I I , worked as  a f i rs t  aide volun teer  while 
completing high school .

At the beginning of World War II ,  Japanese-Americans were not permitted 
to serve in the mili tary. Inouye continued his medical  a s s i s t a n c e  work
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regimental  combat team was created composed exc lusive ly  of Japanese-
Americans, and Inouye became part of this outs tanding group, the
442nd. He received his batt lefield  commission in November of 1944
and in the course of the war earned the Dist inguished Service C r o s s ,
Bronze Star,  Purple Heart  with c lus te r ,  five bat tle s tars  and four
Dis t inguished Unit c i ta t ions .  It was in the closing days of World War II
that  Inouye was seriously  wounded and suffered the lo ss  of his right arm.

Throughout his l i fe ,  Inouye has felt  what  it is like to be discriminated  
aga ins t .  Journey to Washington recounts how a San Francisco barber 
refused to give Inouye a haircut as  he was on his way home from the 
war  to be reunited with his family. His own personal  exper iences have 
made him a leader  in the field of Civil Rights.

Back in Hawaii ,  Inouye re-en tered  the University of H aw ai i ,  but his 
d isab i l i ty  made it impossible for him to pursue his lifelong career   
goal of becoming a surgeon. He turned his full a t tention to the study 
of government and economics. Upon graudation he entered George 
Washington Universi ty Law School and earned a Juris Doctor degree.



Faweett-McDermott Associates, Inc. 
Advertising & Public Relations 
1505Ala Moana Building*^
1441 Kapiolani Boulevard
Honolulu, Hawaii 96814 K  (808) 941-7722

CLlGnT: Senator Danie l K. Inouye (page 3) SIZ0
PUOUCdTOA D4T0 June 28, 1974
RUnPIIHG D.4T0

Returning to Hawaii ,  Inouye worked as  a ci ty  prosecutor w hi le ,  
together  with other local Democrats — many of them of Japanese 
ances try  — he helped to forge the famous "revolution at  the bal lot  
box" of 1954. That e lect ion  saw the defeat  of conserva t ive ,  
entrenched poli t ica l  forces and the emergence of a new poli t ics  in 
H aw aii ,  progressive and mult i - rac ia l .  Inouye was  e lec ted  to the 
territorial House of Representatives and served as  Majority Leader 
until  he was e lec ted  to the territorial senate  in 1958.

When Hawaii  received statehood in 1959, Inouye was e lec ted  Hawaii ' s  
first congressman and served in the U .S .  House of Representa t ives 
until  1962 when he was e lected  to the United States Senate .  Inouye 
was r e -e lec ted  to the Senate in 1968.

Both in the s ta te  and national legis la ture  over the pas t  two d ec a d e s ,  
Inouye has exerted singular  leadership in the passage  of landmark 
leg is la t ion  covering such vital areas as  educat ion ,  hea l th ,  agricul ture , 
de fe n se ,  foreign commerce and the environment.

For his outstanding work, Senator Inouye has been given numerous 
honors. He received the Dist inguished Alumnus Award from the George
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Washington University/Law Associat ion; the Splendid American Award from 
the Thomas A. Dooley Foundation; The Golden Plate Award from the 
American Academy of Achievement; the National Commander's Award 
from the American Legion, and numerous other awards .  Recently, 
he w as  made an honorary c i t izen of several  provinces in the Phil ippines 
in recognit ions of his  concern and interest  in that  vi tal  a rea .

In the United States Senate ,  Senator Inouye serves on important 
committees as  well  as  performing his duties as Assis tan t  Majority 
Whip. He is a member of the Senate Democratic Policy Committee, 
the Committee on Appropriations , the Committee on Commerce , and 
the Committee on the Distr ic t  of Columbia. He is chairman of the 
Subcommittee on Foreign Operations and chairman of the Subcommittee 
on Foreign Commerce and Tourism. Most  recent ly ,  he has gained 
national  prominence for his dedicated work on the Select Committee 
on President ia l  Campaign A ct iv i t ies .

Senator Inouye finds time to participate in the ac t iv i t ies  of many 
national and Hawaii  organizat ions including the YMCA, Lions In ter­
na t iona l ,  Boy Scouts of America , Honolulu Chamber of Commerce ,



Fawcett-McDermott Associates. Inc. 
Advertising & Public Relations 
1505 Ala Moana Building.
1441 Kapiolani Boulevard
Honolulu. Hawaii 96814  (808) 941-7722

C L O T  Senator Daniel  K. Inouye (page 5) SIZcj
PUBLICATION’ DdT0 June 2.8, 1974
RUNNING DAT0

Hawaii Bar A sso c ia t io n , The American Legion, Disabled  American 
Veterans, the 442nd Veterans Club, Legion of Valor and many o thers .  
He is a member of the Harris Memorial United Methodis t  Church of 
Honolulu.

Senator Inouye has been married for the pas t  25 years to the former 
Margaret  Shinobu Awamura. The Inouyes have one son ,  Daniel  K. , 
junior.

The d is tance  between Hawaii and Washington is g rea t ,  but Senator 
Inouye makes an average of 24 trips back and forth each year in order 
to report to his constituency and stay in c lose contact  with the people 
of Hawaii.

Currently he is seeking his third term in the United States Senate.

(( BACK COVER ))

United States Senator Daniel  K. Inouye

Washington:  (( address /phone  ))
Honolulu: (( address /phone  ))



FavvcettrMcDermott Associates, inc.
Advertising & Public Relations
1505 Ala Moana Building
1441 Kapiolani Boulevard
Honolulu, Hawaii 96814 (808) 941-7722

I

C U G n b  INOUYE 

P lb L IC A T lO r i1 Br o c h u r e

5120
MTG. A u g u s t  1 4 ,  1 9 7 4

( P a g e  11 )

A  MESSAGE TO YOUNG VOTERS

’ ’FOR A R E P R E S E N T A T IV E  GOVERNMENT TO BE WORTHY OF THAT NAME 

R EQ U IR ES  THE P A R T I C I P A T I O N  OF EVERY PERSON —  YOUNG AND O LD .

A n d  p a r t i c i p a t i o n  b y  t h e  y o u n g  i s  o f  p a r t i c u l a r  a n d  c r u c i a l

IMPORTANCE.  IN GENERAL E L E C T I O N S ,  ABOUT ONE OUT OF THREE

A m e r i c a n s  f a i l s  t o  v o t e . T h e  r a t i o  i s  e v e n  h i g h e r  a m o n g

YOUNG P E O P L E .  SO, THE L E A S T  YOU MUST DO IS  CAST AN I N T E L L I ­

GENTLY INFORMED VOTE ON E L E C T IO N  D A Y .

" B u t  y o u  c a n  d o  m u c h  m o r e  t h a n  v o t e .

"M a k e  y o u r  v o i c e  h e a r d  b e f o r e  e l e c t i o n  d a y  b y  p a r t i c i p a t i n g

IN A C T I V I T I E S  OF YOUR PARTY OR THROUGH ORGANIZ ED C I T I Z E N  

PRESSURE GROUPS. G A IN  INFLUENCE THROUGH D I R E C T  COMMUNICATION 

W IT H  YOUR P O L I T I C A L  L E A D E R S .  DEMAND THAT YOUR P O L I T I C A L  CAN­

D I D A T E S  D IS C L O S E  T H E IR  F I N A N C I A L  STATEMENTS AND CAMPAIGN 

CONTRIBUTORS IN RETURN FOR YOUR SUPPORT. YOUR EFFORT CAN 

MAKE A D IF F E R E N C E  —  GOVERNMENT IS  TOO IMPORTANT TO BE L E F T  

J U S T  TO THE P O L I T I C I A N S .
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"AS  WE APPROACH THE B I C E N T E N N I A L  A N N IVE R SA R Y OF OUR E X IS T E N C E  

AS A FREE AND INDEPENDENT N A T I O N ,  I T  I S  A P P R O P R IA T E  THAT WE 

R E D E D IC A T E  OURSELVES TO THE P R I N C I P L E S  OF P A R T I C I P A T O R Y  DEMO­

CRACY P R A C T IC E D  BY OUR FOUNDING F A T H E R S .  ( I T ’ S WORTH REMEM­

BERING THAT THE D E C L A R A T IO N  OF INDEPENDENCE AND OUR C O N S T IT U ­

T I O N  WERE THE WORK OF R E L A T I V E L Y  YOUNG M E N . )

" T w e n t y  y e a r s  a g o , I w a s  o n e  o f  t h a t  b a n d  o f  y o u n g  p e o p l e

WHO D E C ID E D  I T  WAS T IM E  TO BR IN G  PROGRESS TO THE GOVERNMENT

o f  o u r  I s l a n d s . T o d a y , y o u  h a v e  t h e  o p p o r t u n i t y  t o  j o i n  i n

DOING SOMETHING TO BR IN G  FURTHER PROGRESS TO H A W A I I  AND TO 

THE N A T I O N .

" I  HOPE YOU W I L L  ACCEPT THE C H A L L E N G E . "

CLierin INOUYE  

PURLlCATlOfZ B r o c h u r e

SIZG

M T 0  A u g u s t  14, 1974

( D a n  )

( B e l o w  )

S p o n s o r s h i p  t a g .
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A RECORD OF A C H IE VEM E N T —  AND HONOR —  FOR H A W A I I

CLiGYP INOUYE  
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U . S .  S e n a t o r  

D an  I n o u y e
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Dan Inouye speaks for Hawaii 

Dock Strike Legislation

"On the Dock Strike Bi l l ,  shipping companies,  unions, congressmen and 

business leaders were against  me . . . and Hawaii

"But'I know Hawaii can be strangled without this protection. When there is a 

W e s t  C oast  dock str ike ,  our state faces  unique hardship. And it is my bel ie f  

that the rest  of America must understand and respond to the spec ia l  needs of our 

island economy.

" S o ,  I have persisted. The senate has passed the bill  and this important legis la t ion 

has now gone to the House. Soon, hopefully,  Hawaii will no longer need to fear 

a Mainland dock strike. "

"Unlike previous periods of high inflation, many of our current problems stem from 

foreign sources beyond our control,  such as  the 300 per cent jump in Arab oil prices 

and the increase in world demand for food.

"Despite  the difficulty of finding answers,  we cannot ju s t  accept  inflation as  a way 

of l i fe .  I am working vigorously with my colleagues in the Senate to find ways to

DAN INOUYE S!Z0 1/2 Page 

M T 0  August 14, 1974

Inflation



INOUYE . . .  Page 2

slow inflation, to lessen  inflationary impact on Hawaii 's  men and women, and 

to a lleviate  its damage on low-income families and those living on fixed incomes.

"Legis la t ion which I supported in the past has brought some help. The Revenue 

Sharing Act of  1972 has provided approximately $90 million to Hawaii since 1973 

for various so c ia l  and economic programs.

"The larger solutions will  not come eas i ly .  But the effort is underway."

Our energy needs 

"We must plan ahead.

"The Senate has created a committee to coordinate energy leg is lat ion — a committee 

which I chair .  That committee is seeking ways in which to expedite legisla t ion 

to control the price and avai labil ity of fuels .

"The National Energy Research and Development Act ,  which passed the Senate with 

my strong support, authorizes the expenditure of $20 bi ll ion over the next 10 years 

to find new and better sources of cheap,  ef f ic ient  energy. Under this measure, 

Hawaii should become a laboratory for experimentation with so lar ,  geothermal, 

s e a ,  and wind technology. I will  use my influence to create this "laboratory" 

for no other American locale  is better suited for these purposes.

"We can no longer squander scarce resources as though their supply will never 

end. Each of us must do his part . "

Health Care

"We must continue to work to increase the availabil i ty  and the range of quality 

health care which all  Americans —  including the poor, e lderly,  and minorities — 

should be able to enjoy.
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"Toward this goa l ,  I am cosponsoring legisla t ive proposals to es tab l ish  a national 

system of health insurance. I a lso  am cosponsoring the Catastrophic Health 

Insurance and M edical  Assis tance Act designed to protect an individual against  

catastrophic medical bi l ls  that might otherwise wipe out his f in an ces .  And I am 

cosponsoring a bill  now under the Senate 's  consideration to increase Socia l  

Security benefits for our elderly c i t i z e n s . "

Taxes

"I have joined to sponsor legisla t ion that will  cut the tax burden of every American 

family earning below $16 ,000  a year. Such rel ie f  will  help families to recover 

earning power lost  in recent  months, and it could stimulate our stagnant economy. 

This measure need not be inflationary if it is part of a tax reform package that keeps 

total federal revenues up.

"I t  has been my bel ie f  that every taxpayer should pay his or her fair share of our 

nation's tax b i l l .  That is not always the c a s e .  Accordingly, I have introduced 

and cosponsored several measures to equalize tax burdens. These include bi l ls  

to end tax-schedule  discrimination against  single persons,  to se t  a minimum tax 

on wealthy persons,  and to c lose  loopholes which permit certain persons to shoulder 

l e s s  of the tax burden than they should."

A record of achievement — and honor — for Hawaii.

Dan Inouye 

U . S .  Senator

(sponsorship tag)
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Dan Inouye speaks for Hawaii 

Dock strike legislation

"It  often takes courage and deep conviction to stand up to strong opposition.

"On the Dock Strike Bill, shipping companies, unions, congressmen, and 

business leaders were against me . . . and Hawaii.

"But I know Hawaii can be strangled without this protection. When there is a 

W est Coast dock strike, our state faces unique hardship. And it is my belie f 

that the rest of America must understand and respond to the special needs of 

our island economy.

"So, I have persisted. The senate has passed the bill and this important leg is ­

lation has now gone to the House. Soon, hopefully, Hawaii w il l  no longer 

need to fear a Mainland dock strike."

A record of achievement —  and honor — for Hawaii

Dan Inouye

U .S . Senator

HT: DAN INOUYE SIZG 1/2 Page 

M T0  August 14, 1974

(sponsorship tag)
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Wh e n  D a n  I n o u y e  s p e a k s . Co n g r e s s  l i s t e n s  

" I t  o f t e n  t a k e s  c o u r a g e  a n d  d e e p  c o n v i c t i o n  t o  s t a n d  u p  t o

STRONG O P P O S I T I O N .

I

" O n  t h e  Do c k  S t r i k e  B i l l , s h i p p i n g  c o m p a n i e s ,  u n i o n s ,  c o n g r e s s ­

m e n , B U S I N E S S  LEADER S —  WERE A G A I N S T  ME —  AND H A W A I I .

" B u t  I KNOW Ha w a i I c a n  b e  s t r a n g l e d  w i t h o u t  t h i s  p r o t e c t i o n .

Wh e n  t h e r e  i s  a  We s t  Co a s t  d o c k  s t r i k e ,  o u r  s t a t e  f a c e s  u n i q u e  

h a r d s h i p . A n d  i t  i s  m y  b e l i e f  t h a t  t h e  r e s t  o f  Am e r i c a  m u s t

UNDERSTAND AND RESPOND TO THE S P E C I A L  NEEDS OF OUR I S L A N D  ECONO­

MY .

" S O ,  I HAVE P E R S I S T E D .  THE SENATE HAS PASSED THE B I L L  AND T H I S  

IMPORTAN T L E G I S L A T I O N  HAS NOW GONE TO THE HOUSE.  SOON, HOPE­

F U L L Y ,  Ha w a i i  w i l l  n o  l o n g e r  n e e d  t o  f e a r  a  Ma i n l a n d  d o c k  s t r i k e . "
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" A l l  o f  u s  m u s t  d o  o u r  p a r t  t o  i n s u r e  h o n e s t y  a n d  i n t e g r i t y

IN GO VERNMENT.  11

"T H E  EVENTS OF WATERGATE OCCURRED SOME 6 ,0 00 M I L E S  FROM H A W A I I .

Bu t  t h e  i s s u e s  r a i s e d  b y  Wa t e r g a t e  h a v e  a f f e c t e d  u s  a l l . T h e

C R I S I S  OF C O NFIDENCE CREATED BY THAT TRAGEDY HARMED THE VERY

s p i r i t  o f  A m e r i c a  i t s e l f .

" A S  A MEMBER OF THE SENATE WATERGATE C O M M I T T E E ,  I BECAME DEEP LY 

IN V O LV E D  IN  THE EFFORT TO DIS C O V E R  THE T R U T H .

"MEN APPEARED BEFORE US WHOSE C Y N I C I S M  TOWARD THE A M E R IC A N  PEO­

PLE WAS E V I D E N T . . .WHO THOUGHT NOTHING OF ABU S IN G  P O S I T I O N S  OF

P U B L I C  T R U S T  WHO V I O L A T E D  B A S I C  L I B E R T I E S  TO SERVE T H E I R  OWN

ENDS .

" I  AM S U P P O R T IN G  L E G I S L A T I O N  WHICH CAN PREVENT THE K I N D  OF 

P R A C T IC E S  T H A T  MADE WATERGATE P O S S I B L E .  BUT A L L  OF US IN  H A W A I I  

MUST DO OUR PART TO GUARANTEE HONESTY AND OPENNESS IN GO VERNMENT.

T h i s  h a s  b e e n  — a n d  c o n t i n u e s  t o  b e  - -  m y  p l e d g e  t o  t h e  p e o p l e

OF HAWAI I . "
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Dan Inouye sp eak s  for Hawaii 

Inflation

"Inflation is the most complex and serious problem facing our nation today.

"Inflation has cut back the buying power of most Am ericans, eroding family 

sav in gs  and investments.

"Unlike previous periods of high inflation, many of our current problems stem 

from foreign sources beyond our control, such a s  the 300 per cent jump in 

Arab o il prices and the increase  in world demand for food. D espite  the d iffi­

culty of finding answers , we cannot ju st  accep t  inflation a s  a  way of l i fe .  I 

am working vigorously  with my co lleagues  in the Senate to find ways to slow 

inflation, to le s se n  inflationary impact on H aw aii's  working men and women, 

and to a llev ia te  its damage on low-income fam ilies and those living on fixed 

incomes.

"L eg is la t io n  which I supported in the p ast  has brought some help. The Public 

Service Employment Act has provided money to State and lo ca l  governments to 

fund public works jobs for persons who were out of work. The Revenue Sharing 

Act of 1972 has provided approximately $90 million to Hawaii s ince  1973 for
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various so c ia l  and economic programs. My amendment to the Revenue Sharing 

Act a llow s a 15 per cent increase in funds to our State b ased  on our higher c o s t  

of liv ing. "

"The larger solution will not come e a s i ly .  But the effort is underway."

A record of achievement — and honor — for Hawaii 

Dan Inouye 

U . S .  Senator

(sponsorship tag)
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Dan Inouye on Inflation

"Before we look to government for an easy solution to inflation, 

we should take a close look at ourselves. "

Our nation's greatest challenge

As I travel throughout the Islands and across this great nation of ours , 

the problem I am asked to discuss most often is inflation. Why are 

prices rising so rapidly? When will these seemingly constant increases 

stop? What is causing inflation? And what can we do about it?

The problem is indeed difficult. It involves not only Hawaii and the 

nation, but countless other countries around the globe.

No economist or national legislator today feels he has the complete 

answer. But I would like to share my own thoughts on this vital subject 

with you, the people of Hawaii.

Inflation itself is not new.
»

After World War I I , we experienced inflation in its simplest form. Most 

everyone had a job , our economy was growing, but there was a shortage 

of goods. The demand was greater than the supply. Rather than 'first
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come — first served,' it was the people willing to pay a higher prices

who got the available goods, and prices were driven up.

The federal government now has a number of ways to deal with 

this kind of inflation. You're probably familiar with many of them.

The government can decrease its own expenditures — its own 

'demand' for goods or labor. For example, it can cut back on 

the number of roads to be built or subsidies for new federal 

buildings. The government can also increase taxes. This limits 

people's income and their ability to pay high prices, so prices are 

forced down.

Or, through the Federal Reserve System, the government can seek 

to control the nation's money and credit conditions. Such practices 

include loaning less  to member banks and discouraging loans by 

raising the interest rate; selling government securities; and putting 

controls on time-deposit interest ce ilin gs, margin borrowing and 

mortgage credit terms. One effect is that investing in new projects 

become less  attractive, and so the 'demand' for new projects is decreased. 

By decreasing demand the cost of goods is driven down.

There are many elements of this kind of inflation caused by shortage 

of supplies in today's economy. I'm sure you well recall the shortage 

of crude oil that has driven the price of gasoline up. And soon grain 

prices will r ise ,  because drought on the Mainland will limit the supply. 

Further, several underdeveloped nations, India in particular, ’are 

suffering widespread famine, and we are obliged to a s s is t  with food 

supplies.
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But we are experiencing a new kind of inflation.

Now, however, there is an additional kind of inflation, not brought 

on by a shortage of goods in a reasonably full employment economy.

Today, soaring prices are also caused by worker demands for ever 

higher wages and employer demands for increasingly higher profits.

To satisfy these extraordinary demands, the cost fo goods goes up . .  .

and up. 

Various countries have tried different short term solutions to this kind 

of inflation. In the United S ta tes , wage and price controls were 

imposed but then abandoned by the Nixon administration.

Since this kind of inflation is not dependent on reasonably full employ­

ment, we experience inflation and unemployment at the same time.

In fact, some economists believe that if we try to lower the rate of 

the current inflation, unemployment will increase even further.

Those who propose easy solutions deceive the American people.

There is no easy solution. Anyone who suggests that simply by decreasing 

government spending this complex web of unemployment, inflation from 

lack of goods, and inflation from wage and profit demands will disappear 

is deceiving the American people.

I believe it is time to take the broadest possible view of inflation and 

plan, not just for this year, but for the years to come.

Extraordinary growth has brought extraordinary problems.

In the past 20 years, and especially since statehood, Hawaii has ex ­

perienced phenomenal economic growth. While serving in the territorial 

legislature, and then as congessman and U .S .  Senator, I have been
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privileged to a s s is t  in that growth.

Today, the city of Honolulu ranks eleventh in the nation in per 

person income. Our standards of living by almost any measure — 

our food, our educational institutions, the quality o f  health care — 

is excellent.

Almost every one of us who so chooses, can possess adequate 

clothes and adequate shelter. He has available a wide variety of 

entertainment from which to choose. On a Saturday evening, we 

can treat our friends to almost any imaginable type of food, served 

in just about every possible manner. The great majority of us live 

in a family that has one, if not two, automobiles and television s e ts .

In short, we have not only the most basic n e c e ss it ie s ,  but many 

luxuries, as well.

All c la ss e s  have shared in this progress. Despite inflation, it takes 

far fewer hours work to earn enough money to buy the weekly groceries 

than it did in our fathers' time.

But there is another side to all this growth. The cost of living in 

Honolulu is third highest in the United States. Honolulu is crowded — 

it ranks among the top 25 c ities in terms of people per square mile.

We have seen agricultural lands taken out of production and other resources 

decline in order to make way for a rapidly growing population. Unem­

ployment exceeds 11% — we have poverty amid plenty.

S t i l l ,  we continue to demand more and consume more.

Last year, our nation used more electricity for air conditioning alone 

than the entire People's Republic of China — with four times our popu­

lation — used for all of its needs. We consume 4 1/2 times as much
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energy per person as does Japan. With only 6 per cent of the 

world's population, we are responsible for 35 per cent of the 

world's energy consumption. And ever the past decade, our 

nation's demand for electricity has increased at a rate of 7 per 

cent per year.

In my view, as a state and as a nation we are growing excessively  

and consuming too much. Inflation is a sympton, but it is not 

the d isease . The disease is an unrealistic view of the good life .

Inflation and the problems that go with it will decline 

only when we change our style of living.

I believe that for our state and for our nation, the long term solution 

to inflation lies within ourselves. Only when we consciously seek 

to control our own demands upon the system for more goods', higher 

and higher wages and more and more profit, will excessive growth 

be curbed.

I also believe that the people of Hawaii have an abiding sense of 

a good life that does not depend on huge income. It involves honesty 

and integrity, a love of family and friends, the feeling of pride in a 

job well done, an appreciation of the beauty of our islands, our spirit 

of aloha and kokua.

Once again, we must look to these values for our strength and not to 

our pocketbooks.

We must judge in practical terms our real material needs. Do we 

always have to buy the best cut of meat? Do we need so big a car? 

Must we have two of everything? How much living space would be
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adequate? When we do reexamine our needs , I am certain that 

the kinds of demands we are all making now will appear e x cess iv e .

A lowering of demand w ill, of course, create other problems.

When current excessive national growth is slowed down, the federal 

government will need to deal with new problems stemming from this 

economic downturn. To help the unemployed, manpower placement 

and training programs will heed to be designed. The government 

will need to assume the role of employer of last resort. A negative 

income tax — minimum guaranteed incomes with incentives — 

will a lso  be needed to provide a minimal living standard for those 

who st ill  cannot qualify for work.

And, to fully make our system more equitable, our entire federal tax 

structure will need to be overhauled.

With America's bicentennial we should begin a new era —  one which 

measures su ccess in terms of quality and not quantity.

We have a moral obligation to a ss is t  other nations 

fight inflation, as well.

Our obligations aren't just to Hawaii and the United S ta tes ,  but to

all mankind. It is time we faced up to our responsibilities, demanding

not more goods and continuously higher wages and profits for ourselves,

but honestly wanting all mankind to achieve a decent standards of living.
#

I f  our own demands continue to e sca la te ,  other nations - -  especially  

underdeveloped nations — will deplete precious resources, and America 

will continue to be a major contributor to inflation worldwide.
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As for our own resources, I don't think they should be hoarded.

We are the world's richest nation, and I believe we are obliged 

to  a s s is t  other nations in their development, especially  in the area 

of population and food supply.

Substituting quality for quantity is no longer an option. It is a 

necessity .

The federal government can still  impose anti-inflation policies to 

solve the problem in the short term. But pollution, the drain of 

resources, overpopulation, unemployment, and — in many countries —  

starvation and death will continue as though nothing happened.

Only when we lessen  our demands will progress come about.

I don't believe those who predict inevitable doom. I believe in the 

spirit of America — and the resilience of mankind. But the time to 

respond to the challenge is now.

(DAN)

U .S .  SENATOR DANIEL K. INOUYE

(( Photo of Senator Inouye. NOTE: Honolulu cost of living and 

unemployment figures need to be verified.))
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CUGTF INOUYE SiZO
PiJUG-iTiOPr B r o c h u r e  MTO A u g u s t  1 4 ,  1 9 7 4

i ^ j n n i n G  m e
( P a g e  9 - 1 0 )

DAN IN O U Y E  S P E A K S  FOR H A W A I I

I N F L A T  ION

' I n f l a t i o n  i s  t h e  m o s t  c o m p l e x  a n d  s e r i o u s  p r o b l e m  f a c i n g  o u r

N A T I O N  T O D A Y .

" I n f l a t i o n  h a s  c u t  b a c k  t h e  b u y i n g  p o w e r  o f  m o s t  A m e r i c a n s ,

E R O D I N G  F A M I L Y  S A V I N G S  AND I N V E S T M E N T S .

" U n l i k e  p r e v i o u s  p e r i o d s  o f  h i g h  i n f l a t i o n ,  m a n y  o f  o u r  c u r ­

r e n t  P R O B L E M S  S T E M  FROM F O R E I G N  S O U R C E S  B E Y ON D  OUR C O N T R O L ,  

SUCH A S  THE 3 0 0  P E R  C E N T  J U M P  I N  A R A B  O I L  P R I C E S  AND T H E  I N ­

C R E A S E  IN  WO RLD DEMAND FOR F O O D .  D E S P I T E  T H E  D I F F I C U L T Y  OF  

F I N D I N G  A N S W E R S ,  WE CANNOT J U S T  A C C E P T  I N F L A T I O N  AS  A WAY OF 

L I F E .  I AM W O R K IN G  V I G O R O U S L Y  W I T H  C O L L E A G U E S  IN  T H E  S E N A T E  

T O F I N D  W AYS TO SLOW I N F L A T I O N ,  TO L E S S E N  I N F L A T I O N A R Y  I M P A C T

o n  Ha w a i i ' s  w o r k i n g  m e n  a n d  w o m e n ,  a n d  t o  a l l e v i a t e * i t s  d a m a g e

ON L O W - I N C O M E  F A M I L I E S  AND T H O S E  L I V I N G  ON F I X E D  I N C O M E S .

' L e g i s l a t i o n  w h i c h  I s u p p o r t e d  i n  t h e  p a s t  h a s  b r o u g h t  s o m e  

h e l p .  T h e  P u b l i c  S e r v i c e  E m p l o y m e n t  A c t  h a s  p r o v i d e d  m o n e y  

t o  S t a t e  a n d  l o c a l  g o v e r n m e n t s  t o  f u n d  p u b l i c  w o r k s  j o b s  f o r  

p e r s o n s  w h o  w e r e  o u t  o f  w o r k .  T h e  R e v e n u e  S h a r i n g  A c t  o f  1 9 7 2
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C L I G Y P  I NOUYE

PUBLICd T l O f Y  b r o c h u r e

R u n n i n G  m t g

SIZG

D d T G  A u g u s t  1 4 ,  1 9 7 4

HAS P R O V I D E D  A P P R O X I M A T E L Y  $ 9 0  M I L L I O N  TO H A W A I I  S I N C E  1 9 7 3  

FOR V A R I O U S  S O C I A L  AND E C O N O M IC  P R O G R A M S .  MY A M E N D M E N T  TO

t h e  R e v e n u e  Sh a r i n g  A c t  a l l o w s  a  15  p e r  c e n t  i n c r e a s e  i n  f u n d s  

t o  o u r  S t a t e  b a s e d  o n  o u r  h i g h e r  c o s t  o f  l i v i n g .  T h e  l a r g e r

S O L U T I O N  W I L L  NOT COME E A S I L Y .  BUT  THE E F F O R T  I S  U N D E R W A Y . "  

HO U S IN G

" F e w  s t a t e s  h a Iv e  a s  s e r i o u s  a  h o u s i n g  p r o b l e m  a s  Ha w a i i .  H e r e  

i n  Ha w a i i  l a n i 5 i s  s c a r c e ,  m a t e r i a l s  a n d  l a b o r  a r e  e x p e n s i v e ,

AND F I N A N C I N G  I S  NOT E A S Y .

" I  AM S U P P O R T I  

P A S S E D ,  W I L L  H 

GAGE MONEY A T  

E D U C A T I  ON 

" E d u c a t i o n  i s

C O N T I N U A L L Y  S l j  

F U N D S  FOR OUR

NG NEW F E D E R A L  H O U S I N G  L A W S .  T H E S E  L A W S ,  I F  

E L P  HOMEOWNERS IN  H A W A I I  F I N D  S U F F I C I E N T  M O R T -  

LOWER I N T E R E S T  R A T E S . "

E X T R E M E L Y  I M P O R T A N T  TO US I N  H A W A I I .  1 H A V E  

P P O R T E D  A G R E A T E R  F E D E R A L  R O L E  IN  P R O V I D I N G  

E D U C A T I O N A L  F A C I L I T I E S .

" B e c a u s e  o f  i t s  l a r g e  n u m b e r s  o f  f e d e r a l  a n d  m i l i t a r y  p e r s o n ­

n e l ,  Ha w a i i  h a s  b e e n  r e c e i v i n g  " i m p a c t  a i d "  f u n d s  f o r  i t s  s c h o o l  

S Y S T E M .  I H A V E  S U C C E S S F U L L Y  FOUGHT  R E P E A T E D  E F F O R T S  I N  T H E
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PUBLIC H B r o c h u r e

SIZG
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i A M r t n G  m ie

Co n g r e s s  t o  l o w e r  o u r  i m p a c t  a i d  r e c e i p t s  —  d o l l a r s  w h i c h  w e

BOTH N E E D  AND D E S E R V E .

" I n  A D D I T I O N ,  A M O S T  I M P O R T A N T  P R I O R I T Y  I S  T H E  C O N T I N U E D  FLOW 

OF  D O L L A R S  TO T H E  U N I V E R S I T Y  OF HAWAI  I —  W H IC H  H A S  GROWN TO 

BE A N A T I O N A L L Y - R E S P E C T E D  I N S T I T U T I O N  —  AND TO I T S  S T U D E N T S  

IN  T H E  FORM OF A S S O R T E D  F E D E R A L  G R A N T S . "

OUR E N E R G Y  N E E D S

" I n  1 9 6 9 ,  a  g r o u p  o f  u s  u r g e d  t h e  S e n a t e  t o  r e f o r m  t a x e s  o n

O I L  C O M P A N I E S  AND TO ENCOURAGE E X P L O R A T I O N  AND P R O D U C T I O N  OF 

D O M E S T I C  F U E L S .  NOW, A F T E R  MUCH OF THE DAMAGE OF T H E  E N E R G Y  

C R I S I S  H A S  B E E N  D O N E ,  A C T I O N  ALONG T H E  L I N E S  T H A T  WE P R O P O S E D  

S E E M S  L I K E L Y .

" I  A L S O  C O S P O N S O R E D  L E G I S L A T I O N  TO C R E A T E  A C O M M I S S I O N  ON

F u e l s  a n d  E n e r g y  w h i c h , i f  e s t a b l i s h e d ,  c o u l d  h a v e  a n t i c i p a t e d

R E C E N T  S H O R T A G E S  AND SOUGHT W AYS TO L I M I T  T H E I R  I M P A C T  AND R E ­

C U R R E N C E .
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( P a g e  8 )

MORE T H AN  1H. B I L L I O N  D O L L A R S  FOR H A W A I I .

W i t h  Da n  I n o u y e ' s  h e l p .

S i n c e  d a n  I n o u y e  h a s  r e p r e s e n t e d  u s  i n  Wa s h i n g t o n ,  Ha w a i i

HAS R E C E I V E D  OV ER $ 1 , 5 7 3 , 0 0 0 , 0 0 0  I N  F E D E R A L  F U N D S .  T H A T ' S  

T A K E N  HARD W O R K .  BUT S E N A T O R  i N O U Y E  F E E L S  I T ' S  B E E N  WORTH

i t .  Ha w a i i  d e s e r v e s  i t s  f a i r ! s h a r e  o f  f e d e r a l  e x p e n d i t u r e s . 

H e r e  a r e  j u s t  s o m e  o f  t h e  w a y s  f e d e r a l  f u n d s  h a v e  b e e n  u s e d  

i n  Ha w a i i  —  w i t h  Da n  I n o u y e ' s  h e l p .

( ( A  N U M B E R E D  L I S T  OF SOME F I F T Y  P R O J E C T S .  W I T H  T H E  C O S T  OF

e a c h . I n c l u d e d ,  s o m e  v e r y  b i g  p r o j e c t s  a n d  s o m e  v e r y  s m a l l  

o n e s .  P r o j e c t  l i s t  — t o  c o m e . ) )

C L i G l Z  INOUYE 

P U B L O T i O n - '  B r o c h u r e

size
O 4 T 0  A u g u s t  1 4 ,  1 9 7 4
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" W e  m u s t  p l a n  a h e a d .

" T h e  S e n a t e  h a s  c r e a t e d  a  c o m m i t t e e  t o  c o o r d i n a t e  e n e r g y  l e g i s ­

l a t i o n  —  a  c o m m i t t e e  w h i c h  I c h a i r .  T h a t  c o m m i t t e e  i s  s e e k i n g

W A Y S  I N  W H I C H  TO E X P E D I T E  L E G I S L A T I O N  TO C O N T R O L  T H E  P R I C E  AND

a v a i l a b i l i t y  OF  F U E L S .

" T h e  N a t i o n a l  E n e r g y  R e s e a r c h  a n d  De v e l o p m e n t  A c t ,  w h i c h  p a s s e d  

t h e  S e n a t e  w i t h  m y  s t r o n g  s u p p o r t , a u t h o r i z e s  t h e  e x p e n d i t u r e

OF $ 2 0  B I L L I O N  O V E R  TH E N E X T  1 0  Y E A R S  TO F I N D  NEW AND B E T T E R  

S O U R C E S  OF C H E A P ,  E F F I C I E N T  E N E R G Y .  UNDER T H I S  M E A S U R E ,  H A W A I I  

S H O U LD  BECOME A L A B O R A T O R Y  FOR E X P E R I M E N T A T I O N  W I T H  S O L A R ,  GEO­

T H E R M A L ,  S E A ,  AND W I N D  T E C H N O L O G Y .  I W I L L  U S E  MY I N F L U E N C E  TO 

C R E A T E  T H I S  " L A B O R A T O R Y , "  FOR NO O T H E R  A M E R I C A N  L O C A L E  I S  B E T T E R  

S U I T E D  FOR T H E S E  P U R P O S E S .

" W e  CAN NO L O N G E R  S Q UANDER S C A R C E  R E S O U R C E S  AS THOUGH T H E I R  

S U P P L Y  W I L L  N E V E R  E N D .  E A C H  OF US M U S T  DO H I S  P A R T . "
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G ponc m tg
H e a l t h  c a r e

" A l t h o u g h  o u r  n a t i o n  o f f e r s  o u r  p e o p l e  o n e  o f  t h e  b e s t  h e a l t h

C A RE  S Y S T E M S  I N  T H E  W O R L D ,  WE M U S T  C O N T I N U E  TO WORK TO I N C R E A S E  

T H E  A V A I L A B I L I T Y  AND T H E  RANGE OF  Q U A L I T Y  H E A L T H  C A R E  W H I C H

a l l  A m e r i c a n s  —  i n c l u d i n g  t h e  p o o r ,  e l d e r l y ,  a n d  m i n o r i t i e s  —

S H O U LD  BE A B L E  TO E N J O Y .

"T O W A R D  T H I S  G O A L ,  I AM C O S P O N S O R I N G  L E G I S L A T I V E  P R O P O S A L S  TO 

E S T A B L I S H  A N A T I O N A L  S Y S T E M  OF H E A L T H  I N S U R A N C E .  I A L S O  AM 

C O S P O N S O R I N G  TH E  C A T A S T R O P H I C  H E A L T H  IN S U R A N C E  AND M E D I C A L

A s s i s t a n c e  A c t  d e s i g n e d  t o  p r o t e c t  a n  i n d i v i d u a l  a g a i n s t  c a t ­

a s t r o p h i c  m e d i c a l  B I L L S  T H A T  M I G H T  O T H E R W I S E  W I P E  OUT H I S  

F I N A N C E S .  AND I AM C O S P O N S O R I N G  A B I L L  NOW UNDER T H E  S E N A T E ' S  

C O N S I D E R A T I O N  TO I N C R E A S E  S O C I A L  S E C U R I T Y  B E N E F I T S  FOR OUR E L ­

D E R L Y  C I T I Z E N S .

" D U R I N G  T H E  C U R R E N T  S E S S I O N ,  I IN T R O D U C E D  L E G I S L A T I O N  R E Q U I R ­

ING t h e  De p a r t m e n t  o f  D e f e n s e  t o  c o n t i n u e  t o  p r o v i d e  c e r t a i n

S P E C  I A L - E D U C A T I  ON S E R V I C E S  TO H A N D I C A P P E D  M I L I T A R Y  D E P E N D E N T S .

I A L S O  H A V E  IN T R O D U C E D  B I L L S  TO I N S U R E  M E D I C A I D  AND M E D I C A R E  

P A Y M E N T  FOR N U R S E  P R A C T I T I O N E R  S E R V I C E S  AND TO P R O V I D E  AN ADDED
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F E D E R A L  T A X  E X E M P T I O N  FOR T H E  D E A F ,  A S  I S  NOW DONE FOR T H E  

B L I N D .

" I n  A D D I T I O N ,  I AM c u r r e n t l y  d r a f t i n g  s p e c i a l  l e g i s l a t i o n

W H IC H  WOULD BE R E S P O N S I V E  TO H A W A I I ' S  U N I Q U E  I M M I G R A N T  H E A L T H  

P R O B L E M S . "

Ca m p a i g n  s p e n d i n g

" T h e  S e n a t e  o n  t h r e e  o c c a s i o n s  h a s  p a s s e d  l e g i s l a t i o n  t o

R E FO R M  C A M P A I G N  F I N A N C E  L A W S .  B E C A U S E  I F E E L  T H A T  R E L I A N C E  

ON A FEW C A M P A I G N  C O N T R I B U T O R S  TO R A I S E  L A R G E  SUMS OF MONEY 

I N E V I T A B L Y  L E A D S  TO C O R R U P T I O N ,  I S P O N S O R E D  L E G I S L A T I O N  TO 

P R O V I D E  SOME P U B L I C  F I N A N C I N G  OF C A M P A I G N S .

'V /E  M U S T  BROADEN THE B A S E  OF  C A M P A I G N  C O N T R I B U T I O N S  I F  WE ARE  

TO A S S U R E  T H A T  S P E C I A L  I N T E R E S T S  DO NOT D O M I N A T E  T H E  P O L I C Y ­

M A K I N G  P R O C E S S .  W e  A L S O  M U S T  S E E  TO  I T  T H A T  E V E R Y  C A M P A I G N  

D O L L A R  W H IC H  IS R A I S E D  AND S P E N T  I S  MADE P U B L I C .

" I  A L S O  F I R M L Y  B E L I E V E  T H A T  A L L  P U B L I C  O F F I C I A L S  S H O U LD  MAKE 

P U B L I C  T H E I R  P E R S O N A L  F I N A N C I A L  R E C O R D S  — T H E  S A C R I F I C E  OF 

P R I V A C Y  I S  L I T T L E  P R I C E  TO P A Y  TO B R I N G  BACK A S E N S E  OF

Q 0 H T : IN O U Y E

PUBUCdTlOO B r o c h u r e  

enninG w ie
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CLienT= IN O U Y E  S I Z 6

P L B L lC d T lO r i 1 B r o c h u r e  D d T G  A u g u s t  1 4 ,  1 9 7 4

ĵ ; i W j j v ,

H O N E S T Y  AND I N T E G R I T Y  TO  A M E R I C A N  P O L I T I C S  AND G O V E R N M E N T . "  

T A X E S

" I  H A V E  J O I N E D  TO SPONSOR L E G I S L A T I O N  T H A T  W I L L  C U T  THE T A X  

B U RD E N  OF E V E R Y  A M E R I C A N  F A M I L Y  E A R N I N G  BELOW $ 1 6 , 0 0 0  A Y E A R .

S u c h  r e l i e f  w i l l  h e l p  f a m i l i e s  t o  r e c o v e r  e a r n i n g  p o w e r  l o s t

I N  R E C E N T  M O N T H S ,  AND I T  COU LD  S T I M U L A T E  OUR S T A G N A N T  E C O N O M Y .  

T H I S  M E A S U R E  N E E D  NOT BE I N F L A T I O N A R Y  I F  I T  I S  P A R T  OF A T A X  

REFO RM  P A C K A G E  T H A T  K E E P S  T O T A L  F E D E R A L  R E V E N U E S  U P .

" I t  h a s  b e e n  m y  b e l i e f  t h a t  e v e r y  t a x p a y e r  s h o u l d  p a y  h i s  o r

HER  F A I R  S H A R E  OF  OUR N A T I O N ' S  T A X  B I L L .  T H A T  I S  NOT A L W A Y S

t h e  c a s e . A c c o r d i n g l y ,  I h a v e  i n t r o d u c e d  a n d  c o s p o n s o r e d

S E V E R A L  M E A S U R E S  TO E Q U A L I Z E  T A X  B U R D E N S .  T H E S E  I N C L U D E  B I L L S  

TO END T A X - S C H E D U L E  D I S C R I M I N A T I O N  A G A I N S T  S I N G L E  P E R S O N S ,  TO 

S E T  A M I N I M U M  T A X  ON W E A L T H Y  P E R S O N S ,  AND TO C L O S E  L O O P H O L E S  

W H I C H  P E R M I T  C E R T A I N  P E R S O N S  TO S H O U L D E R  L E S S  OF  THE  T A X  B U R ­

DEN T H AN  T H E Y  S H O U L D . "
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F o r e i g n  A i d

"We f i n d  o u r s e l v e s  i n  a  r i s i n g  p r i c e  s p i r a l ,  w h i c h  d e m a n d s  t h a t

THE E X P E N D I T U R E S  OF OUR T A X  D O L L A R S  M U S T  BE F U L L Y  J U S T I F I E D .

P o v e r t y ,  i l l i t e r a c y , a n d  h u n g e r  s t i l l  e x i s t  w i t h i n  o u r  l a n d

A N D  OUR F I R S T  P R I O R I T Y  M U S T  BE TO OUR OWN C I T I Z E N S .

"As C h a i r m a n  o f  t h e  A p p r o p r i a t i o n s  S u b c o m m i t t e e  o n  F o r e i g n  

Op e r a t i o n s ,  1 a n d  m y  S u b c o m m i t t e e  h a v e  b e g u n  a  r e e v a l u a t i o n

OF T H E  U . S .  F O R E I G N  A I D  P R O G R A M .

" I  B E L I E V E  T H A T  MUCH OF OUR F O R E I G N  A S S I S T A N C E  I S  W A S T E D  AND 

S H O U LD  BE T R I M M E D ,  E S P E C I A L L Y  IN  OUR M I L I T A R Y  A I D  P R O G R A M S .

A c c o r d i n g l y ,  w e  h a v e  c u t  m o r e  t h a n  $ 3  b i l l i o n  f r o m  A d m i n i s t r a ­

t i o n  F O R E I G N  A I D  R E Q U E S T S  D U R I N G  TH E  P A S T  TWO Y E A R S .  W H I L E

A m e r i c a  c a n n o t  a n d  s h o u l d  n o t  t u r n  h e r  b a c k  o n  o u r  l e s s  f o r ­

t u n a t e  S I S T E R  C O U N T R I E S ,  N E I T H E R  S HO ULD WE S P E N D  OUR H A R D -  

E A R N E D  T A X  D O L L A R S  ON A I D  PROGRAMS T H A T  DO NOT I M P R O V E  T H E  

A B I L I T Y  OF OUR N E I G H B O R S  TO H E L P  T H E M S E L V E S .

CUGTP 1N0UYE 
PUBlO T 1 0 B : B r o c h u r e

size
D 4 T 0  A u g u s t  1 4 ,  1 9 7 4
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" W h a t e v e r  f u n d s  t h e  U n i t e d  S t a t e s  c a n  m a k e  a v a i l a b l e  f o r

F O R E I G N  A S S I S T A N C E  M U S T  BE D I R E C T E D  TO REACH AND A S S I S T  T H E  

P O O R E S T  P E O P L E  I N  THE W O R L D —  NOT T H E  R I C H E S T ,  A S  HAS TOO 

O F T E N  B E E N  T H E  C A S E  I N  THE P A S T .

" I F  OUR A I D  I S  TO  C O N T I N U E  TO BE S U P P O R T E D  B Y  CON GR E S S  AND THE

A m e r i c a n  p e o p l e ,  i t  m u s t  s p e a k  t o  t h e  r e a l  s o c i a l  a n d  e c o n o m i c

P R O B L E M S  FOUND IN THE L E S S - D E V E L O P E D  W O R L D . "

F o r e i g n  i n v e s t m e n t s  i n  t h e  U n i t e d  S t a t e s

" W e  n e e d  m o r e  a c c u r a t e  i n f o r m a t i o n  a n d  a n  a n a l y s i s  o f  e f f e c t s

OF F O R E I G N  I N V E S T M E N T .  TO  T H I S  E N D ,  I H AVE  I N T R O D U C E D  A B I L L

i n  t h e  S e n a t e  t o  a u t h o r i z e  a  t w o - y e a r  s t u d y  o f  f o r e i g n  d i r e c t

AND P O R T F O L I O  I N V E S T M E N T  IN  T H E  U N I T E D  S T A T E S .  W I T H  TH E DATA  

FROM T H I S  S T U D Y ,  I T H I N K  WE S H A L L  BE IN  A F A R  B E T T E R  P O S I T I O N  

TO MAKE F U T U R E  D E C I S I O N S  I N  T H I S  A R E A .

" P r e l i m i n a r y  e v i d e n c e  i n d i c a t e s  t h a t  t h e  o v e r a l l  i m p a c t  o f

F O R E I G N  D I R E C T  I N V E S T M E N T  ON THE U . S .  HAS B E E N  P O S I T I V E  AND 

S U P P O R T S  OUR P R E S E N T  P O L I C Y .  B E S I D E S  I N C R E A S I N G  E M P L O Y M E N T  

O P P O R T U N I T I E S ,  F O R E I G N  I N V E S T M E N T  CAN I N C R E A S E  T H E  T A X  B A S E  

AND S T I M U L A T E  OUR L O C A L  EC O N O M Y .
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C U C H F  INOUYE

PUBLO TIO ri: B r o c h u r e

R u n n i n G  m t g

size
D 4 T 0  A u g u s t  1 4 ,  1 9 7 4

" I t  i s  v e r y  i m p o r t a n t  t h a t  t h e  U n i t e d  S t a t e s  r e a f f i r m  i t s  c o m ­

m i t m e n t  TO A F R E E  I N T E R N A T I O N A L  T R A D E  AND M O N E T A R Y  P O L I C Y .

A  C O N T R A R Y  P O L I C Y  W I L L  H A V E  A D V E R S E  I M P L I C A T I O N S  F A R  B E Y O N D  

OUR OWN B O R D E R S . "

S t r i k e s  a n d  p u b l i c  e m p l o y e e s

" I  b e l i e v e  t h a t  b a s i c  t o  b r i n g i n g  e c o n o m i c  o r d e r  w i t h  d i g n i t y

TO T H E  B A R G A I N I N G  T A B L E  FOR P U B L I C  E M P L O Y E E S  I S  T H E  E N A C T M E N T

o f  t h e  P u b l i c  E m p l o y e e s  R e l a t i o n s  A c t . I f u l l y  s u p p o r t  t h a t

E F F O R T  TO C R E A T E  M I N I M U M  S T A N D A R D S  FOR T H E  S T A T E S ,  C I T I E S  AND 

C O U N T I E S  IN  T H E I R  E M P L O Y E R  —  E M P L O Y E E  R E L A T I O N S H I P S .

" I  A M  C O S P O N S O R I N G  T H E  W I L L I A M S - S C H W E I K E R  B I L L .  J U S T  A S  T H E

Wa g n e r  A c t  w a s  e s s e n t i a l  f o r  t h e  p r i v a t e  s e c t o r , s o  t o o  i s  t h i s

M E A S U R E  E S S E N T I A L  I N  E S T A B L I S H I N G  T H E  B A S I C  R I G H T  OF  P U B L I C  

WO RKERS TO O R G A N I Z E  AND TO B A R G A I N  C O L L E C T I V E L Y  ON W A G E S ,  HOURS 

AND W O R K I N G  C O N D I T I O N S . "
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C U G T F  I NOUYE S !2 0
Z Z U O e O P B  B r o c h u r e  D d i e  A u g u s t  1 4 ,  1 9 7 4

iZ i jnn inG m e

I n t e r n a t i o n a l  w e a p o n s  c o n t r o l

" O v e r  t h e  p a s t  d e c a d e  a l o n e ,  t h e  U n i t e d  S t a t e s  s o l d  o r  g a v e

AWAY MORE T H A N  $ 2 1  B I L L I  ON I N  WEAPONS TO MORE T HAN 6 0  C O U N T R I E S .

" I  B E L I E V E  T H A T  OUR G O V E R N M E N T  SH OULD  C U R T A I L  T H I S  S E N S E L E S S  

P O L I C Y  OF  W E A P O N S  D I S T R I B U T I O N  AND S A L E S .  AND I URGE T H A T

t h e  A d m i n i s t r a t i o n  a t t e m p t  t o  b r i n g  a b o u t  a  m e a n i n g f u l  i n ­

t e r n a t i o n a l  A G R E E M E N T  ON C O N V E N T I O N A L  ( N O N - N U C L E A R )  ARMS 

D I S T R I B U T I O N ,  E S P E C I A L L Y  I N  T H E  D E V E L O P I N G  W O R L D . "

Na t i v e  Ha w a i i a n  l a n d  c l a i m s

" I  B E L I E V E  T H A T  HAWAI  IA N S  H A V E  A S  MUCH R I G H T  AS  T H E  A L A S K A N S  

TO SOME FORM OF C O M P E N S A T I O N  FOR L O S S  OF  L A N D S .

" T H E  B A S I S  L I E S  I N  H A W A I I ' S  H I S T O R Y .  N A T I V E  H A W A I I A N S  L O S T  

MUCH A C R E A G E  W I T H O U T  R E C E I V I N G  F A I R  F I N A N C I A L  R E P A R A T I O N S  OR 

THE B E N E F I T S  OF DUE P R O C E S S  UN DER T H E  L A W .

" T h e r e f o r e ,  I s u p p o r t  t h e  e f f o r t s  o f  t h e  A b o r i g i n a l  L a n d s  o f  

Ha w a i i a n  A n c e s t r y  (ALOHA). I b e l i e v e  t h a t  —  w o r k i n g  t o g e t h e r  —

WE CAN S H A P E  L E G I S L A T I O N  W H I C H  CAN P R O V I D E  SOME R E S T I T U T I O N  TO 

N A T I V E  H A W A I I A N S  AND H A V E  A R E A L I S T I C  CHANCE OF P A S S I N G  C O N G R E S S
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C l i e n t  i n o u y e  S ize

PUBlIChTOD b r o c h u r e  D/3T0 A u g u s t  1 4 ,  1 9 7 4

RUnniHG MTO

AND B E C O M IN G  L A W . "

( P o s s i b l e  a l t e r n a t e  o r  a d d i t i o n a l  t o p i c s :  a g r i c u l t u r e ,  c o n ­

s u m e r  P R O T E C T I O N ,  T H E  E N V I R O N M E N T ,  P R E S I D E N T I A L  P O W E R ,  T O U R I S M ,  

V E T E R A N S 1 B E N E F I T S . )



Fawcett-McDermott Associates, Inc. 
Advertising& Public Relations
1505 Ala Moana Building
1441 Kapiolani Boulevard 
Honolulu, Hawaii 96814  (808) 941-7722

COMMUNICATIONS USAGE DATES -  DKI FOR '7 4

Pr i m a r y  E l e c t i o n

K G M B - A u g u s t

:60   
Mo n d a y

T u e s d a y  8/ 6 , 8 /1 3  ( 1x e a c h  d a t e )  

We d n e s d a y

T h u r s d a y  8/ 8 , 8 / 2 2  (2x  e a c h  d a t e ) 
F r i DAY
S a t u r d a y  8 / 1 0 ,  8 / 2 4  ( i x  e a c h  d a t e ) 
S u n d a y

M - F r i  8 / 5 - 8 / 9  (2x  e a c h  w e e k ) 
8/ 19- 8 /3 0  ( 2 x e a c h  w e e k )

KHON-Au g u s t  
: 6 0 __ _ _ _ _ _ _ _ _  _______

Mo n d a y  8 / 5  ( o n e  e a c h  d a t e ) 
T u e s d a y

We d n e s d a y  8 / 7  ( o n e  e a c h  d a t e )
T h u r s d a y

F r i DAY
S a t u r d a y

S u n d a y

K l T V - A u g u s t
:60______  _________________

Mo n d a y

Ge n e r a l  El e c t i o n

KGMB-Oc t o b e r  / N o v e m b e r  
: 6 0    __

Mo n d a y

Tu e s d a y  1 0 / 2 2 ,  1 0 / 2 9  (1 e a c h  d a t e ) 
We d n e s d a y
T h u r s d a y  1 0 / 2 4 ,  1 0 / 3 1  (1 e a c h  d a t e )  
F r i d a y
Sa t u r d a y  1 0 / 2 6 ,  1 1 / 2  (1 e a c h  d a t e )
S u n d a y

:30 
8/ 5 , 8/ l 2 , 8/ 1 9 , 8 / 2 6  (3 x  e a c h  d a t e ) 
8 / 6 ,  8 /1 3  ( I x  e a c h  d a t e ) 8 / 2 0  (2x  e a c h  
d a t e  ) 
8/ 7 , 8 / 1 4 ,  8 /2 1  (3x  EACH d a t e )
8 / 1 5  ( 3x EACH d a t e )
8/ 9 , 8 / 1 6 ,  8 /2 3  (3x  EACH d a t e ) 
8 / 1 0 ,  8/ 1 7 , 8 / 2 4  (2x  EACH d a t e )
8 / 4 ,  8/ 1 1 , 8/ 1 8 , 8 / 2 5  ( 2x EACH d a t e )

8 / 1 2 - 8 / 1 6  ( 2 x  EACH W E E K )

8 / 4 ,  8/ 1 1 , 8 / 1 8  ( o n e  e a c h  d a t e )

; 3 0  ______________________
8/ 1 6 , 8 / 2 3  ( o n e  EACH d a t e )

:30_________ ______________________ _
1 0 / 2 1 ,  1 0 / 2 8  (3 EACH D A T E )
1 0 / 2 2 ,  1 0 / 2 9  (1 EACH d a t e )
1 0 / 2 3 ,  1 0 / 3 0  (3 EACH d a t e )

1 0 / 2 5 ,  1 1 / 1  (3 EACH d a t e )
1 0 / 2 6 ,  1 1 / 2  ( 2  e a c h  d a t e )
10/ 2 7 , 1 1 / 3  ( 2  EACH DATE)

; 30 _____________
8/ 1 2 , 8 / 1 9  ( o n e  EACH D A T E )  
8/ 6 , 8 / 1 3  ( o n e  e a c h  d a t e ) 
8 / 1 4  ( o n e  e a c h  d a t e )
8 / 1 5  ( o n e  e a c h  d a t e )
8/ 9 , 8 / 1 6  ( o n e  e a c h  d a t e )



- 2-

K G M B - O c t O b e r / N o v e m b e r  
:60  : 30
M-Fr T 1 0 / 2 1 - 2 5 ,  1 0 / 2 8 - 1 1 / 1  

(2 E A C H  W E E K )

As o f  Se p t e m b e r  2 6 ,  1 9 7 4  t h e  a b o v e
R E F L E C T S  P R E V I O U S  AND P L A N N E D  COM­
M U N I C A T I O N S  U S A G E  D A T E S  FOR D KI FOR
'74

CLIFTON KAGAWA, MEDIA DIRECTOR



August 29, 1974

Mr. Jack DeMello 
Suite 2012 
Ala Moana Building 
1441 Kapiolani Boulevard 
Honolulu, Hawaii 96314

Dear Jack:

Enclosed is a copy of the correspondence from KISA 'Radio Station 
regarding their radio advertising schedule for the weeks before 
the Primary Election.

When the time comes can you use this station?

Aloha,

ROBERT K. INOOYE 
Chairman
DKI in ’74
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Fawcett-McDermott Associates, Inc.

CLI01T Dan Inouye 10SGC. QOSCC. 30SGC. imiPl. TV

SWiOPI TlTit. Employment

SWT 10/20 GTD General Election D.4TG September 19, 1974

OPEN ON MEDIUM SHOT OF SENATOR Senator Inouye (Voice O ver): W e are b lessed to
INOUYE WALKING UP A CANE ROAD.

be liv ing in a democracy. But to en joy the

benefits o f our dem ocracy, we must be able to

pay our way. And that means iobs —  good jobs 

u? i-fli
■that brings decent w ages.

REVERSE CUT. MEDIUM SHOT, SENATOR This perspective has guided me during the 20 
INOUYE IS GREETED BY CANE WORKERS
AND ENGAGES IN CONVERSATION. INTERCUT years I 'v e  served in public o ffic e . In agri- 
FACES OF WORKERS.

culture, it has meant introducing protective * 

leg islation  to insure continued productivity.

DISS. TO LONG SHOT, SENATOR INOUYE It has meant working for progressive soc ia l
TALKING TO ILIKAI HOTEL DOORMAN AND
OTHER HOTEL EMPLOYEES. THEN ZOOM leg islation  including manpower training programs
IN TO TIGHTER SHOT.

and unemployment compensation.

DISS. TO SENATOR INOUYE IN A TECHNICAL 
SETTING (GASCO OR BREWER CHEMICAL 
LABS), MEDIUM SHOT, TALKING TO LAB 
WORKERS.
DISS. TO LONG SHOT, SENATOR INOUYE AT 
IOLANI SPORTSWEAR IN  ANIMATED CONVER­
SATION WITH GROUP OF WORKERS. CUT TO 
SERIES OF CLOSE-UPS , SENATOR INOUYE 
AND WORKERS.

It has meant encouraging new kinds o f employ- 

ment opportunities in the Islands 0 &s-weii-as_

g g a V i n g  ^ n l n t i n n f  f r .  g .p n r-1 -^  p r r>V-qr.r n n  p, g j n

the case of- tho dock strike b ill.



,. *  >
Fawcett-McDermott Associates, inc. 
Advertising & Public Relations 
1505Ala Moana Buildings 
1441 Kapioiani Boulevard ,
Honolulu. Hawaii 96814 K  (808) 941-7722

CUGYT Dan Inouye (page 2) lOSGC. 20SGC 30SCC. 1 PQiPi. ' TV

STdTIOPi TiTLG Employment

SWT G1D DdiC September 19, 1974

DISS. TO MEDIUM SHOT, SENATOR INOUYE M y goal always has been —  and w ill continue 
AND WORKERS. ZOOM TIGHT SHOT OF
SENATOR INOUYE, to be —  to provide jobs for the people o f Hawa

and fu lfill the promise o f American democracy.

DISS. TO ANIMATED LOGO. Anncr (VO): Dan Inouye. A record o f ach ieve­

ment and honor for H aw aii.
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T O  H e n r y  G i u g n i  M T 0  S e p t e m b e r  20 ,  1974

F R O M  c l  i f t o n  Kagawa  SUgJGCT S e p t e m b e r  2 8 th  TV P r o d u c t i o n

P l e a s e  f i n d  e n c l o s e d  t e n t a t i v e  t e l e v i s i o n  c o p y  f o r  t h e  S e n a t o r ' s  
“ e m p l o y m e n t "  s p o t . B i l l  L i t t l e , t h e  a g e n c y ' s  b r o a d c a s t  d i r e c t o r ,
W I L L  B E  IN TOUCH W I T H  YOU R E G A R D I N G  C O O R D I N A T I O N  OF T A L E N T  AND 
L O C A T I O N S  FOR T H I S  S P O T .

I f  y o u  h a v e  a n y  q u e s t i o n s , p l e a s e  l e t  m e  k n o w .

c c  : J a c k  d e  Me l l o
B i l l  L i t t l e
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Dan Inouye
Phone conversation: 
Washington-Honolulu
September 18, 1974

F O l^ T H e  C LI0 T F 

F O P  TH G  d G G n C V :

SUBJGCT Upcoming Inouye TV Production

Due primarily to the cost involved in their returning to Hawaii 
the Senator has made the decision not to use his wife and son in 
any TV spots. Instead,

the Senator has requested to produce between 
8 a. m. - 2 p. m. on Saturday, September 28th the following:

I. A. A 60-second employment spot based on this 
paraphrase as voice over:

We are blessed to be living in a democracy. 
To enjoy the fruits of this democracy it is 
important that we have the means to pay our 
way. To work is essential. This fact has 
guided me in my decisions concerning all 
legislation—the dock strike bill, unemploy­
ment compensation, special projects, sugar 
legislation, etc. My goal always has been 
and will continue to be to provide jobs for the 
people of Hawaii.

B. Film locations suggested for this :60 second 
spot:

(1) Sheraton-Waikiki, Inouye in conversation 
with doorman.
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(2) Sugar plantation, Inouye and 2-3 plantation 
workers in long sleeved working denims  ̂
in animated discussion. Henry Giugni to 
arrange talent.

(3) Iolani Sportswear, Inouye in animated con­
versation with group of workers, back­
ground of all other workers involved in jobs.

(4) Technical scene, Inouye involved in animated 
discussion with technicians, research equip­
ment as backdrop.

C. Miscellaneous

(1) Inouye encouraged use of wide panning shots 
leading up to a tight shot of himself and a 
limited number of workers.

(2) Bill has option of coordinating talent with 
Henry Giugni once copy is written. This 
is particularly true in the case of Iolani 
Sportswear. The owner is a good friend 
of the Senator’ s. It is not known whether 
the shop is open on Saturdays.

(3) Consideration should be given to either 
Gasco or Brewer Chemical as location
for technical scene. The University should 
not be used as the Senator feels it is too 
easily recognizable.

n. A second 30-second spot of the Senator in animated con­
versation with a representative ethnic sample of 10-12 
people should also be produced. The same voice over 
as used in our Hawaii Theme spot will be applied to this 
second production. The Senator would prefer to do this 
spot in Kapiolani Park-Waikiki.
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Production time for all of the above basically is limited to Saturday, 
September 28th, 8 a. m. - 2 p. m .; Sunday, September 29th after 
3 p. m .; and Monday, September 30th, 8 a. m. -  12 noon. I suggest 
that the voice over for spot Number One be completed on one of the 
last two dates.

Rough copy should be reviewed Thursday, September 19th, with 
final review by JCC and Jack on Friday, September 20th. The 
Senator should have finished copy by the following Monday.

Both spots are scheduled to air on KGMB only starting October 20th.

Distribution: John C. Cavanagh
Jack de Mello 
Ken Bernhardt 
Bill Little 
Dennis Gillespie
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Dan Inouye on Inflation

"Before we look to government for an easy solution to inflation, 
we should take a close look at ourselves."

Our nation 's  greatest challenge
As I travel throughout the Islands and across this great nation of o u rs , 
the problem I am asked to d iscuss most often is inflation. Why are 
prices rising so rapidly? When will these seemingly constant increases 
stop? What is causing inflation? And what can we do about it?
The problem is indeed difficult. It involves not only Hawaii and the 
nation, but countless other countries around the globe.
No economist or national legislator today feels he has the complete 
answer. But I would like to share my own thoughts on this vital subject 
with you, the people of Hawaii.

Inflation itse lf is not new.
9

After World War I I , we experienced inflation in its sim plest form. M ost 
everyone had a job, our economy was growing, but there was a shortage 
of goods. The demand was greater than the supply. Rather than 'f irs t
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come — first se rv ed ,' it was the people willing to pay a higher prices 
who got the available goods, and prices were driven up.
The federal government now has a number of ways to deal with 
th is  kind of inflation. You're probably familiar with many of them.
The government can decrease its own expenditures — its own 
'demand' for goods or labor. For exam ple, it can cut back on 
the number of roads to be b u i l t  or  subsidies f or new federal 
buildings. The government can also  increase taxes . This limits 
people 's  income and their ability to pay high pr ice s ,  so prices are 
forced down.
Or, through the Federal Reserve System, the government can seek 
to control the nation's money and credit conditions. Such practices 
Include loaning le ss  to member banks and discouraging loans by 
raising the interest rate; selling government securities; and putting 
controls on time-deposit interest ce ilings, margin borrowing and 
mortgage credit terms. One effect is that investing in new projects 
become le ss  a ttrac tive , and so the 'demand' for new projects is decreased. 
By decreasing demand the cost of goods is driven down.
There are many elements of this kind of inflation caused by shortage 
of supplies in today's economy. I'm sure you well recall the shortage 
of crude oil that has driven the price of gasoline up. And soon grain 
prices w ill r is e ,  because drought on the Mainland will limit the supply. 
Further, several underdeveloped nations, India in particular, 'are 
suffering widespread famine, and we are obliged to a s s is t  with food 
supplies.



But we are experiencing a new kind of inflation.
Now, however, there is an additional kind of inflation, not brought 
on by a shortage of goods in a reasonably full employment economy.
Today, soaring prices are a lso  caused by worker demands for ever 
higher wages and employer demands for increasingly higher profits.
To satisfy  these extraordinary demands, the cost fo goods goes up . . .  
and up.
Various countries have tried different short term solutions to this kind 
of inflation. In the United S ta tes, wage and price controls were 
Imposed but then abandoned by the Nixon administration.
Since this kind of inflation is not dependent on reasonably full employ­
ment, we experience inflation and unemployment at the same time.
In fac t, some economists believe that if we try to lower the fate of 
the current inflation, unemployment will increase even further.

Those who propose easy solutions deceive the American people.
There is no easy  solution. Anyone who suggests that simply by decreasing 
government spending this complex web of unemployment, inflation from 
lack of goods, and inflation from wage and profit demands will disappear 
is deceiving the American people.
I believe it is time to take the broadest possible view of inflation and 
plan, not ju s t  for this year, but for the years to come.

Extraordinary growth has brought extraordinary problems.
In the past 20 years, and especially  since statehood, Hawaii has ex­
perienced phenomenal economic growth. While serving in the territorial 
leg is la tu re , and then as  congessman and U .S . Senator, I have been



privileged to a s s i s t  in that growth.
Today, the city of Honolulu ranks eleventh in the nation in per 
person Income. Our standards of living by almost any measure — 
our food, our educational institu tions, the quality o f  health care — 
is excellent.
Almost every one of us who so chooses, can possess  adequate 
clothes and adequate she lte r .  He h a s  available a wide, variety of 
entertainment from which to choose. On a Saturday evening, we 
can treat our friends to almost any imaginable type of food, served 
In ju s t  about every possible manner. The great majority of us live 
in a family that has one, if not two, automobiles and te levision  s e ts .
In short, we have not only the most basic  n e c e s s i t ie s ,  but many 
luxuries, as  well.
All c la s se s  have shared in this progress. Despite inflation, it takes 
far fewer hours work to earn enough money to buy the weekly groceries 
than it did in our fathers' time.
But there is another side to all this growth. The cost  of living in 
Honolulu is third highest in the United S ta tes. Honolulu is crowded — 
it ranks among the top 25 cities  in terms of people per square mile.
We have seen agricultural lands taken out of production and other resource 
decline in order to make way for a rapidly growing population. Unem­
ployment exceeds 11% — we have poverty amid plenty.
S til l ,  we continue to demand more and consume more.
Last year, our nation used more electricity for air conditioning alone 
than the entire People's Republic of China — with four times our popu­
lation — used for all of its needs. We consume 4 1/2 times as much
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energy per person as does Japan. With only 6 per cent of the 
w orld 's  population, we are responsible for 35 per cent of the 
world's energy consumption. And ever the past decade , our 
nation 's demand for electric ity has increased at a rate of 7 per 
cent per year.
In my view , as  a state and as a nation we are growing excessively  
and consuming too much. Inflation is a sympton, but it is not 
the d ise a se .  The d isease  is an unrealistic view of the good life.

Inflation and the problems that go with it will decline 
only when we change our style of living.
I believe that for our sta te  and for our nation, the long term solution 
to inflation lies within ourselves. Only when we consciously  seek 
to control our own demands upon the system for more go od s , higher 
and higher wages and more and more profit, w ill excessive growth 
be curbed.
I a lso  believe that the people of Hawaii have an abiding sense  of 
a good life that does not depend on huge income. It  involves honesty 
and integrity, a love of family and friends , the feeling of pride in a 
job well done , an appreciation of the beauty of our islands , our spirit 
of aloha and kokua.
Once again , we must look to these values for our strength and not to 
our pocketbooks.
We must judge in practical terms our real material needs. Do we 
always have to buy the best cut of meat? Do we need so big a car? 
M ust we have two of everything? How much living space would be
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adequate? When we do reexamine our needs , I am certain that 
the kinds of demands we are all making now will appear excess ive .

A lowering of demand w ill ,  of course , create other problems.
When- current excessive national growth is slowed down, the federal 
government will need to deal with new problems stemming from this 
economic downturn. To help the u nemployed,  manpower placement 
and training programs will heed to be designed. The government 
w ill need to assume the role of employer of la s t  resort. A negative 
Income tax — minimum guaranteed incomes with incentives — 
will a lso  be needed to provide a minimal living standard for those 
who s ti l l  cannot qualify for work.
And, to fully make our system more equitable, our entire federal tax 
structure will need to be overhauled.
With America's bicentennial we should begin a new era — one which 
measures success  in terms of quality and not quantity.

We have a moral obligation to a s s is t  other nations 
fight inflation, as well.
Our obligations aren 't  ju s t  to Hawaii and the United S ta te s ,  but to 
a l l  mankind. It is time we faced up to our re sponsib il it ies ,  demanding 
not more goods and continuously higher wages and profits for ou rse lves , 
but honestly wanting all mankind to achieve a decent standards of living. 
If  our own demands continue to e sca la te ,  other nations — especia lly  
underdeveloped nations — will deplete precious resources , and America 
w ill continue to be a major contributor to inflation worldwide.
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As for our own resources , I don't think they should be hoarded.
We are the world's richest nation, and I believe we are obliged 
t o  a s s i s t  other nations in their development, especially  in the area 
of population and food supply.

Substituting quality for quantity is no longer an option. It is a 
necess ity .
The federal government can s ti l l  impose anti-inflation policies to . . .
solve the problem in the short term. But pollution, the drain of 
resources , overpopulation, unemployment, and — in many countries — 
starvation and death will continue as though nothing happened.
Only when we lessen  our demands will progress come about.
I don 't believe those who predict inevitable doom. I b e l ie v e  in the 
spirit of America — and the resilience of mankind. But the time to 
respond to the challenge is now.

(DAN)
U .S . SENATOR DANIEL K. INOUYE

(( Photo of Senator Inouye. NOTE: Honolulu cost of living and 
unemployment figures need to be verified.))
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Dan Inouye on Inflation

"Before we look to government for an easy  solution to inflation, 

we should take a close  look at o u rse lv e s ."

Our nation's greatest challenge

As I travel throughout the Islands and acro ss  this great nation of ou rs ,  

the problem I am asked to discuss most often is inflation. Why are  

prices rising so rapidly? When will these seemingly constant increases  

stop? W hat is causing inflation? And what can we do about it?

The problem is indeed difficult. It involves not only Hawaii and the 

nation, but countless other countries around the globe.

No economist or national legislator today feels he has the complete 

answer. But I would like to share my own thoughts on this vital subject  

with you, the people of Hawaii.

Inflation itself is not new.
?

After World War I I , we experienced inflation in its simplest form. M ost  

everyone had a job , our economy was growing, but there was a shortage  

of goods. The demand was greater than the supply. Rather than 'first



come —  first se rv e d ,'  it was the people willing to pay a higher prices  

who got the available goods, and prices were driven up.

The federal government now has a number of ways to deal with 

this kind of inflation. You're probably familiar with many of them.

The government can decrease its own expenditures —  its own 

'demand' for goods or labor. For exam ple, it can cut back on 

the number of roads to be built subsi dies f or new federal 

buildings. The government can also  increase ta x e s .  This limits 

people's income and their ability to pay high pri c e s ,  so prices are 

forced down.

O r, through the Federal Reserve System, the government can  seek  

to control the nation's money and credit conditions. Such p ractices  

Include loaning less  to member banks and discouraging loans by 

raising the interest rate; selling government secu rities ; and putting 

controls on time-deposit interest ce ilin g s , margin borrowing and 

mortgage credit terms. One effect is that investing in new projects  

become le ss  a ttra c tiv e , and so the 'demand* for new projects is d ecreased .  

By decreasing demand the co st of goods is driven down.

There are many elements of this kind of inflation caused by shortage 

of supplies in today's economy. I'm sure you well recall the shortage  

of crude oil that has driven the price of gasoline up. And soon grain 

prices will r is e ,  because drought on the Mainland will limit the supply. 

Further, several underdeveloped nations, India in particular, hre 

suffering widespread famine, and we are obliged to a s s i s t  with food 

supplies.



But we are experiencing a new kind of inflation.

Now, however, there is an additional kind of inflation, not brought 

on by a shortage of goods in a reasonably full employment economy.

Today, soaring prices are also  caused by worker demands for ever  

higher wages and employer demands for increasingly higher profits.

To satisfy  these extraordinary demands, the c o s t  fo goods goes up . . .  

and up.

Various countries have tried different short term solutions to this kind 

of Inflation. In the United S ta te s ,  wage and price controls were 

imposed but then abandoned by the Nixon administration.

Since this kind of inflation is not dependent on reasonably full employ­

ment, we experience inflation and unemployment a t the same time.

In f a c t ,  some economists believe that if we try to lower the rate of 

the current inflation, unemployment will increase even further.

Those who propose easy  solutions deceive the American people.

There is no easy  solution. Anyone who suggests that simply by decreasing  

government spending this complex web of unemployment, inflation from 

lack of goods, and inflation from wage and profit demands will disappear  

is deceiving the American people.

I believe it is time to take the broadest possible view of inflation and 

plan, not just for this year, but for the years to come.

Extraordinary growth has brought extraordinary problems.

In the past 20 y e a rs ,  and esp ecially  since statehood, Hawaii has e x ­

perienced phenomenal economic growth. While serving in the territorial  

legislature , and then as  congessman and U .S .  Senator, I have been



privileged to a s s i s t  in that growth.

Today, the city  of Honolulu ranks eleventh in the natiqn in per 

person Income. Our standards of living by almost any measure —  

our food, our educational institutions, the quality o f  health care —  

is excellen t.

Almost every one of us who so c h o o se s , can p o ssess  adequate 

clothes and adequate shelter. He has available a wide variety of 

entertainment from which to choose . On a Saturday evening, we 

can treat our friends to almost any imaginable type of food, served  

In ju st about every possible manner. The great majority of us live 

in a family that has one, if not two, automobiles and television s e t s .

In short, we have not only the most b asic  n e c e s s i t ie s ,  but many 

luxuries, as  w ell.

All c la s s e s  have shared in this progress. Despite inflation, it takes  

far fewer hours work to earn enough money to buy the weekly groceries  

than it did in our fathers' time.

But there is another side to all this growth. The c o s t  of living in 

Honolulu is third highest in the United S ta te s .  Honolulu is crowded —  

it ranks among the top 25 c ities  in terms of people per square mile.

W e have seen agricultural lands taken out of production and other resource  

decline in order to make way for a rapidly growing population. Unem­

ployment exceed s 11% —  we have poverty amid plenty.

S til l ,  we continue to demand more and consume more.

Last y ear , our nation used more electricity  for air conditioning alone  

than the entire People's Republic of China —  with four times our popu­

lation — used for all of its needs. We consume 4 1/2 times as much
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energy per person as does Japan. With only 6 per cent of the 

world's population, we are responsible for 35 per cent of the 

world's energy consumption. And ever the past d eca d e , our 

nation's demand for electric ity  has increased at a rate of 7 per 

cent per year.

In my view , as  a state and as a nation we are growing e x c e ss iv e ly  

and consuming too much. Inflation is a sympton, but it is not 

the d ise a s e .  The d isease  is an unrealistic view of the good life .

Inflation and the problems that go with it will decline  

only when we change our style of living.

I believe that for our state and for our nation, the long term solution 

to inflation lies within ourselves. Only when we con sciou sly  seek  

to control our own demands upon the system for more goods, higher 

and higher wages and more and more profit, will e x c e ss iv e  growth 

be curbed.

I a lso  believe that the people of Hawaii have an abiding sense of 

a good life that does not depend on huge income. It involves honesty  

and integrity, a love of family and friends, the feeling of pride in a 

job well done, an appreciation of the beauty of our is lan d s , our spirit 

of aloha and kokua.

Once again , we must look to these values for our strength and not to 

our pocketbooks.

We must judge in practical terms our real material needs. Do we 

always have to buy the best cut of meat? Do we need so big a c a r?  

M ust we have two of everything? How much living space would be
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adequate? When we do reexamine our n eed s, I am certain that 

the kinds of demands we are all making now will appear e x c e s s iv e .

A lowering of demand w ill, of course , create  other problems.

When current e x ce ss iv e  national growth is slowed down, the federal 

government will need to deal with new problems stemming from this  

economic downturn. To help the u n e mployed, "manpower placement 

and training programs will heed to be designed. The government 

will need to assume the role of employer of la s t  resort. A negative  

income tax —  minimum guaranteed incomes with incentives —  

will a lso  be needed to provide a minimal living standard for those  

who still  cannot qualify for work.

And, to fully make our system more equitable, our entire federal ta x  

structure will need to be overhauled.

With America's bicentennial we should begin a new era —  one which 

measures s u c ce s s  in terms of quality and not quantity.

We have a moral obligation to a s s i s t  other nations 

fight inflation, as well.

Our obligations aren't just to Hawaii and the United S ta te s ,  but to

all mankind. It is time we faced up to our resp on sib ilities , demanding

not more goods and continuously higher wages and profits for o u rse lv e s ,

but honestly wanting all mankind to achieve a decent standards of living.
*

If our own demands continue to e s c a l a te ,  other nations —  esp ecia lly  

underdeveloped nations —  will deplete precious re so u rce s , and America 

will continue to be a major contributor to inflation worldwide.
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As for our own re so u rce s ,  I don't think they should be hoarded.

W e are the world's richest nation, and I believe we are obliged 

t o  a s s i s t  other nations in their development, esp ecially  in the area  

of population and food supply.

Substituting quality for quantity is no longer an option. It is a 

n e ce ssity .

The federal government can still impose anti-inflation policies to - -  -

solve the problem in the short term. But pollution, the drain of 

re so u rce s , overpopulation, unemployment, and —  in many countries —  

starvation and death will continue as though nothing happened.

Only when we lessen  our demands will progress come about.

I don't believe those who predict inevitable doom. I b e liev e  in the 

spirit of America —  and the resilience of mankind. But the time to 

respond to the challenge is now.

(DAN)

U .S .  SENATOR DANIEL K. INOUYE
i, ...
V-'

(( Photo of Senator Inouye. NOTE: Honolulu cost of living and 

unemployment figures need to be verified.))
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Dan Inouye on Inflation

“Before we look to government for an easy solution to inflation, 

we should take a close look at ou rselv es."

Our nation's greatest challenge

As I travel throughout the Islands and across this great nation of ours, 

the problem I am asked to discuss most often is inflation. Why are 

prices rising so rapidly? When will these seemingly constant increases 

stop? What is causing inflation? And what can we do about it?

The problem is indeed difficult. It involves not only Hawaii and the 

nation, but countless other countries around the globe.

No economist or national legislator today feels he has the complete 

answer. But I would like to share my own thoughts on this vital subject 

with you, the people of Hawaii.

Inflation itse lf  is not new.
9

After WorldWar II, we experienced inflation in its simplest form. M ost 

everyone had a jo b ,  our economy was growing, but there was a shortage 

of goods. The demand was greater than the supply. Rather than 'f irs t



come — first served,' it was the people willing to pay a higher prices

who got the available goods, and prices were driven up.

The federal government now has a number of ways to deal with 

this kind of inflation. You're probably familiar with many of them.

The government can decrease its own expenditures — its own 

'demand' for goods or labor. For exam ple, it can cut back on 

the number of roads to be built or  subsidies f or how federal 

buildings. The government can also  increase tax es . This limits 

people's income and their ability to pay high pric e s ,  so prices are 

forced down.

O r, through the Federal Reserve System, the government can seek 

to control the nation's money and credit conditions. Such practices 

Include loaning less  to member banks and discouraging loans by 

raising the interest rate; selling government securities ; and putting 

controls on time-deposit interest ce il in g s , margin borrowing and 

mortgage credit terms. One effect is that investing in new projects 

become less  a ttractive, and so the 'demand' for new projects is decreased. 

By decreasing demand the cost of goods is driven down.

There are many elements of this kind of inflation caused by shortage 

of supplies in today's economy. I'm sure you well recall the shortage 

of crude oil that has driven the price of gasoline up. And soon grain 

prices will r is e ,  because drought on the Mainland will limit the supply. 

Further, several underdeveloped nations, India in particular, ’are 

suffering widespread famine, and we are obliged to a s s is t  with food 

supplies.



But we are experiencing a new kind of inflation.

Now, however, there is an additional kind of inflation, not brought 

on by a shortage of goods in a reasonably full employment economy.

Today, soaring prices are a lso  caused by worker demands for ever 

higher wages and employer demands for increasingly higher profits.

To satisfy  these extraordinary demands, the cost fo goods goes up . .  . 

and up.

Various countries have tried different short term solutions to this kind 

of inflation. In the United S ta tes ,  wage and price controls were 

imposed but then abandoned by the Nixon administration.

Since this kind of inflation is not dependent on reasonably full employ­

ment, we experience inflation and unemployment at the same time.

In fa c t ,  some economists believe that if we try to lower the fate of 

the current inflation, unemployment will increase even further.

Those who propose easy solutions deceive the American people.

There is no easy  solution. Anyone who suggests that simply by decreasing 

government spending this complex web of unemployment, inflation from 

lack of goods, and inflation from wage and profit demands will disappear 

is deceiving the American people.

I believe it is time to take the broadest possible view of inflation and 

plan, not ju st  for this year, but for the years to come.

Extraordinary growth has brought extraordinary problems.

In the past 20 years, and especially  since statehood, Hawaii has e x ­

perienced phenomenal economic growth. While serving in the territorial 

leg isla tu re , and then as congessman and U .S .  Senator, I have been



privileged to a s s i s t  in that growth.

Today, the city of Honolulu ranks eleventh in the nation in per 

person Income. Our standards of living by almost any measure — 

our food, our educational institutions, the quality o f  health care — 

is excellent.

Almost every one of us who so ch o oses , can possess adequate 

clothes and adequate shelter. He has available  a wide variety of 

entertainment from which to choose. On a Saturday evening, we 

can treat our friends to almost any imaginable type of food, served 

In ju st  about every possible manner. The great majority of us live 

in a family that has one, if not two, automobiles and television  s e t s .

In short, we have not only the most basic  n e c e s s i t ie s ,  but many 

luxuries, as w ell.

All c la s s e s  have shared in this progress. Despite inflation, it takes 

far fewer hours work to earn enough money to buy the weekly groceries 

than it did in our fathers' time.

But there is another side to a ll this growth. The co st  of living in 

Honolulu is third highest in the United S ta tes .  Honolulu is crowded — 

it ranks among the top 25 cit ies  in terms of people per square mile.

We have seen agricultural lands taken out of production and other resource 

decline in order to make way for a rapidly growing population. Unem­

ployment exceeds 11% — we have poverty amid plenty.

S t i l l ,  we continue to demand more and consume more.

Last year, our nation used more electricity  for air conditioning alone 

than the entire People's Republic of China —  with four times our popu­

lation — used for all of its needs. We consume 4 1/2 times as much
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energy per person as does Japan. With only 6 per cent of the 

world's population, we are responsible for 35 per cent of the 

world's energy consumption. And ever the past decade, our 

nation's demand for e lectric ity  has increased at a rate of 7 per 

cent per year.

In my view, as a state and as a nation we are growing e x cess iv e ly  

and consuming too much. Inflation is a sympton, but it is not 

the d isea se .  The disease is an unrealistic view of the good life .

Inflation and the problems that go with it will decline 

only when we change our style of living.

I believe that for our state and for our nation, the long term solution 

to inflation lies  within ourselves. Only when we consciously  seek 

to control our own demands upon the system for more goods , higher 

and higher wages and more and more profit, will ex cess iv e  growth 

be curbed.

I a lso  believe that the people of Hawaii have an abiding sense of 

a good life that does not depend on huge income. It  involves honesty 

and integrity, a love of family and friends, the feeling of pride in a 

job well done, an appreciation of the beauty of our is la n d s , our spirit 

of aloha and kokua.

Once again, we must look to these values for our strength and not to 

our pocketbooks.

We must judge in practical terms our real material needs. Do we 

always have to buy the best cut of meat? Do we need so big a car? 

M ust we have two of everything? How much living space would be
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adequate? When we do reexamine our need s, I am certain that 

the kinds of demands we are all making now will appear e x c e ss iv e .

A lowering of demand w ill ,  of course , create other problems.

When current excessive  national growth is slowed down, the federal 

government will need to deal with new problems stemming from this 

economic downturn. To help the unempl oyed,  manpower placement 

and training programs will heed to be designed. The government 

w ill need to assume the role of employer of last  resort. A negative 

Income tax — minimum guaranteed incomes with incentives — 

w ill a lso  be needed to provide a minimal living standard for those 

who s t il l  cannot qualify for work.

And, to fully make our system more equitable, our entire federal tax 

structure will need to be overhauled.

With America's bicentennial we should begin a new era —  one which 

measures su ccess  in terms of quality and not quantity.

We have a moral obligation to a s s is t  other nations 

fight inflation, as well.

Our obligations aren't ju st  to Hawaii and the United S ta te s ,  but to 

a ll  mankind. It  is time we faced up to our resp on sib ilit ies , demanding 

not more goods and continuously higher wages and profits for ourselves, 

but honestly wanting all mankind to achieve a decent standards of living. 

I f  our own demands continue to e s c a la te ,  other nations — esp ecia lly  

underdeveloped nations — will deplete precious resou rces, and America 

will continue to be a major contributor to inflation worldwide.
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As for our own resou rces, I don't think they should be hoarded.

We are the world's richest nation, and I believe we are obliged 

to  a s s is t  other nations in their development, especia lly  in the area 

of population and food supply.

Substituting quality for quantity is no longer an option. It is a 

n ecessity .

The federal government can s t il l  impose anti-inflation policies to 

solve the problem in the short term. But pollution, the drain of 

resou rces, overpopulation, unemployment, and — in many countries —  

starvation and death will continue as though nothing happened.

Only when we lessen  our demands will progress come about.

I don't believe those who predict inevitable doom. I b e liev e  in the 

spirit of America — and the resilience of mankind. But the time to 

respond to the challenge is now.

(DAN)

U .S .  SENATOR DANIEL K. INO UYE

(( Photo of Senator Inouye. NOTE: Honolulu cost of living and 

unemployment figures need to be verified.))
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United States Senate

July 1, 1974

MEMORANDUM

TO:
FROM:
SUBJECT:

EXECUTIVE COMMITTEE OF DKI FOR '74 
JEFFREY WATANABE 
HEADQUARTERS SIGN

On July 1, 1974 I spoke with Mr, Wong of the Building Department, City, Hall 
(546-3275). The following information was received:

1. General allowance for a political sign equals to 1½ times the linear 
footage of each side of the campaign headquarters following the major 
thoroughfare. That is, if the Kapiolani side of our building of a 
footage of 40 linear feet, there should be allowed 60 sq, feet of sign 
area. In our situation, we will probably have two footages (Kapiolani 
and Kaheka) therefore allowing an additional square footage for the 
Kaheka footage.

2. Each footage allow a maximum of 2 signs, therefore, in our case, 
we would be allowed four signs on our campaign headquarters.

3. All campaign headquarters signs require a sign permit. Applications 
can be found at the Building Department of City Hall. We should take 
in with us a plot plan, an elevation, and a mock up of the sign 
intended for use with its dimensions.

4. The city ordinance require that none of the campaign headquarters 
sign can in any way solicit votes. That is, the phrases or words 
"vote for" or "elect" cannot be used.

SENATOR DANIEL K. INOUYE P.O. Box 211
Re-Election Campaign Committee Honolulu, Hawaii 96810



April 10, 1974

CONFIDENTIAL MEMORANDUM

DKI in '74  Steering Committee 

Jeffrey N. Watanabe

Agency Agreement with Fawcett-McDermott 
A ssociates, Inc.

Attached release find copies of a proposed 
c lie n t agreement between DKI for '74 and Fawcett- 
McDermott A ssociates, Inc. I t  is  su bstan tially  in 
the form and contains the terms discussed at our 
la s t  meeting with Messrs. Cavanagh and DeMello.

I t  should be noted that the $7 ,500 .00  
fee for both the general and primary elections has 
been s p lit  in h a lf .

Should any questions a r ise , please fe e l  
free to contact u s .

c c : B ob Inouye
Harry Tokushige 
Henry Giugni 
Dick Rust

TO:

FROM: 

SUBJECT:



Fawcett-McDermott Associates, inc. 
Advertising & Public Relations 
1505 Ala Moana Building

CLIENT AGREEMENT

DKI for 74 hereby formally appoints Fawcett-McDermott Associates, Inc. 
as its agency to perform such advertising, public relations and marketing 
services as may be mutually agreed upon.

In return for performance of such mutually-agreed-upon services, the 
agency will retain all normal media commissions earned from placement 
of the client's advertising; will mark-up all outside charges incurred in 
the production of client advertising collateral materials by 17.65% unless 
such purchase includes a 15% agency commission; will bill to the client 
all staff art time at the hourly rates then in effect.

In addition, the client agrees to pay to Fawcett-McDermott Associates a 
fee of $3,750 for the primary election and a fee of $3,750 for the general 
election.

The attached addendum details regular billing and charging procedures 
and is considered an integral part of this agreement.

This agreement is cancellable by either party upon 30 days written notice.

ACCEPTED FOR THE CLIENT: ACCEPTED FOR THE AGENCY:

(Name) Johh C. Cavanagh /

President
(Title) (Title)

March 19, 1974
(Date) (Date)



F a w c e t t -m c d e r m o t t  a s s o c i a t e s , in c .

CLIENT AGREEMENT 

ADDENDUM

You authorize us to make any and all mutually agreed-upon commitments for 
advertising space, radio or television time or any of their accessories and 
for type composition, printing, engravings, electrotypes and other cuts, 
photography, and any and all materials or services necessary to the proper 
completion of advertising or collateral materials as your agent, in your name 
and in your behalf, and to make the appropriate payments therefor in your 
behalf. You will advance mutually agreed-upon amounts to cover such pay­
ments, and in the event such payments should exceed such advances, you 
will reimburse us for the difference. We shall be entitled to no additional 
monetary consideration for paying any such costs or making any advances 
in your behalf; rather, we shall be entitled to the same compensation regard­
less of whether we make such payments for you or you make such payments 
directly to the third parties to whom such payments are due.

Advertising space in consumer and trade periodicals, and in newspapers, 
and advertising time on the air for radio or television, if used and if paid 
for by us in your behalf, shall be charged to you at the card rates in effect 
at the time of purchase, or at such a figure (net plus 17. 65%) as will make 
our commission in all cases the equivalent of fifteen percent of the gross 
charges of publishers or broadcasting companies had they included com­
mission.

Unless the following include 15% agency commission, type composition, 
printing, engravings, electrotypes and other cuts, photography, as well 
as any and all purchased materials or services necessary to the proper 
completion of mechanical advertising or collateral materials, they shall, 
if paid for by us in your behalf, be charged at the net cost to us plus 17. 65%. 
Layout and art charges, if furnished by our own art department, are billed 
to you at our rates in effect at time of purchase. If furnished by outside 
artists, their net cost to us plus 17. 65%.

Express, postage or other transportation charges involved in shipping ad­
vertising material to and from publications or other media, telegraph or 
telephone tolls especially incurred in carrying out your instructions or 
safeguarding your interests shall, if paid by us in your behalf, be billed 
to you at net cost.



FAW CETT-McDERMOTT ASSOCIATES, INC.

Client Agreement 
Addendum -  Page 2

No commitments for advertising space, radio or television time or any of 
their accessories will ever be made unless we have your prior authorization.

Taxes on retainer and media will be passed on to you, which is standard 
agency practice.

Bills for whatever advertising, printing or art work you authorize will be 
presented to you on approximately the 10th of the month in which the ex­
penditure will occur and shall be paid to us within 30 days of your receipt 
of our statement with signed authorization. Signed estimates will be 
authorization from you for billing, and adjustments will be made after all 
supporting invoices have been received by the agency. In instances where 
media grants a 2% cash discount, that discount will be passed on to you 
providing our bills to you are paid within 30 days of receipt.

In instances where clients fail to pay us on a current basis, an interest 
charge of 1% per month will be added to the balance carried forward on 
each successive billing.



April 10, 1974

CONFIDENTIAL MEMORANDUM

TO: Harry Tokushige
FROM: Jeffrey N. Watanabe
SUBJECT: Primary Campaign Report

Pursuant to your request, our office has 
contacted Mr. Dick Rust of Senator Inouye's Washington 
office to determine the scope and nature of the Pri­
mary Election Report required by the Federal Election 
Campaign Act of 1971.

As you are aware, superimposed on periodic 
reporting requirements of the Federal Election Campaign 
Act of 1971 are separate filings which must be made 
with specific reference to primary and general elections. 
The issue involved is how far back in time the Primary 
Election Report must go in light of periodic reporting 
since the passage of the new legislation.

It is our understanding from Mr. Rust that 
the Primary Election Report must contain a cumulative 
disclosure for all expenditures and receipts from the 
date a candidate or his committee began collecting or 
expending money for the candidacy.

Under this construct, it is important to 
define the term "candidacy". Obviously, it would 
include all disclosures following an announcement by 
a candidate that he is running for a particular office. 
However, it is the opinion of Mr. Rust after his con­
versations with appropriate officials and the opinion 
of the undersigned that to be safe, the Primary Election 
Report should cover all expenditures and receipts col­
lected or made from the effective date of the Federal 
Election Campaign Act of 1971 to the date of the filing 
of the report in question. That is, the Primary Election 
Report should be all-inclusive.

In light of that interpretation, it is our 
recommendation that the Primary Election Report cover 
expenditures and receipts for Senator Inouye's fund­
raising dinner held several months ago as well as any 
other expenditures or receipts made or received.

Should any questions arise concerning the 
comments herein, please feel free to contact me.
cc:  Bob Inouye

Henry Giugni 
Dick Rust
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February 26, 1974

Mr. Robert K. Inouye 
1521 South King Street 
Honolulu, Hawaii 96814
Dear Bob:

Pursuant to your letter of February 19 and prior 
letters, our office has attempted to take a look at 
sample contracts between public relations agencies and 
clients. The result of that research is as follows:

1. All advertising agencies charge a standard 
fee of approximately 15 percent over and above any bill 
passing through the agency. This would include all 
media time purchased as well as any outside production 
work. In other words, most agencies operate in a form 
similar to that of interior decorators who receive a 
percentage discount over all products purchased for 
decorating purposes. This appears to be the prime source 
of income for agencies.

It is interesting to note that under the 
Campaign Communications Reform Act of 1971, the Federal 
Communications Commission has mandated that if a candidate 
purchases media time without going through an agency, 
he is entitled to the same 15 percent discount which would 
ordinarily go to the agency.

2. In addition to the 15 percent standard charge 
on billings going through the agency, there is oftentimes
a set retainer paid by clients and charged by agencies.
This is particularly true of large clients or very small 
ones where the amount of work is either voluminous or 
not warranted by the standard 15 percent charge. This 
retainer amount is generally a fixed sum payable on a 
monthly basis.

Ci.zx:



Mr. Robert K. Inouye 
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3. Oftentimes, art or production charges by 
way of what are known as "creative fees" and "copyright 
fees” are also assessed against a client. This primarily 
involves in-house creative and production work accomplished 
by the agency's personnel and the charge is generally on
a time basis, usually an hourly rate.

4. Since our discussions revolved around 
control by the campaign committee of the agency in 
question, we have looked into the possibility of naming 
specific account executives in the contract itself. We 
found that this was a clause usually not found in the 
contract itself but represented a side agreement between 
the client and the agency. In our case, it is our 
understanding that we may want a specific person named as 
the intermediary or account executive dealing between the 
campaign committee and the agency's personnel.

With this information at hand, it would appear 
that we will be able to meet with representatives of the 
agency as soon as practicable. You should be informed of 
the fact that I am tentatively going to be in New York 
from March 2 through March 7 or 8. However, my office will 
know where I am at all times and feel free to communicate 
with them should anything arise which requires my 
attention.

I look forward to meeting with you again.
Very truly yours,

JEFFREY N. WATANABE
JNW:gcs
cc Harry Tokushige 

Henry Giugni
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Fawcett-McDermott Associates, Inc. 
Advertising & Public Relations 
1505 Ala Moana Building 
1441 Kapiolani Boulevard 
Honolulu,Hawaii 96814  (808) 941-7722

CLIENT AGREEMENT

______________________________   hereby formally
appoints Fawcett-McDermott Associates, Inc. as its agency to perform 
such advertising, public relations and marketing services as may be 
mutually agreed upon.

In return for performance of such mutually-agreed-upon services, the 
agency will retain all normal media commissions earned from placement 
of the client’ s advertising; will mark-up all outside charges incurred in 
the production of client advertising or collateral materials by 17. 65% 
unless such purchase includes a 15% agency commission; will mark up 
all collateral production and art charges 17.65% as agency fee for copy 
and supervision; will bill to the client all staff art time at the hourly rates 
then in effect.

In addition, the client agrees to pay to Fawcett-McDermott Associates a
monthly fee o f _______________________________________________________.
The client further agrees to pay the agency_______________ ___________

The attached addendum details regular billing and charging procedures 
and is considered an integral part of this agreement.

This agreement is cancellable by either party upon  ___________days
written notice.

ACCEPTED FOR THE CLIENT: ACCEPTED FOR THE AGENCY:

(Name) (Name)

(Title) (Title)

(Date) (Date)



FAWCETT-McDERMOTT ASSOCIATES, INC.

CLIENT AGREEMENT 

ADDENDUM

You authorize us to make any and all mutually agreed-upon commitments for 
advertising space, radio or television time or any of their accessories and 
for type composition, printing, engravings, electrotypes and other cuts, 
photography, and any and all materials or services necessary to the proper 
completion of advertising or collateral materials as your agent, in your name 
and in your behalf, and to make the appropriate payments therefor in your 
behalf. You will advance mutually agreed-upon amounts to cover such pay­
ments, and in the event such payments should exceed such advances, you 
will reimburse us for the difference. We shall be entitled to no additional 
monetary consideration for paying any such costs or making any advances *
in your behalf; rather, we shall be entitled to the same compensation regard­
less of whether we make such payments for you or you make such payments 
directly to the third parties to whom such payments are due.

Advertising space in consumer and trade periodicals, and in newspapers, 
and advertising time on the air for radio or television, if used and if paid 
for by us in your behalf, shall be charged to you at the card rates in effect 
at the time of purchase, or at such a figure (net plus 17. 65%) as will make 
our commission in all cases the equivalent of fifteen percent of the gross 
charges of publishers or broadcasting companies had they included com­
mission.

Unless the following include 15% agency commission, type composition, 
printing, engravings, electrotypes and other cuts, photography, as well 
as any and all purchased materials or services necessary to the proper 
completion of mechanical advertising or collateral materials, they shall, 
if paid for by us in your behalf, be charged at the net cost to us plus 17. 65%. 
Layout and art charges, if furnished by our own art department, are billed 
to you at our rates in effect at time of purchase. If furnished by outside 
artists, their net cost to us plus 17. 65%.

Express, postage or other transportation charges involved in shipping ad­
vertising material to and from publications or other media, telegraph or 
telephone tolls especially incurred in carrying out your instructions or 
safeguarding your interests shall, if paid by us in your behalf, be billed 
to you at net cost.



f a w c e t t -m cderm ott  asso ciates , inc .

Client Agreement 
Addendum - Page 2

No commitments for advertising space, radio or television time or any of 
their accessories will ever be made unless we have your prior authorization.

Taxes on retainer and media will be passed on to you, which is standard 
agency practice.

Bills for whatever advertising, printing or art work you authorize will be 
presented to you on approximately the 10th of the month in which the ex­
penditure will occur and shall be paid to us within 30 days of your receipt 
of our statement with signed authorization. Signed estimates will be 
authorization from you for billing, and adjustments will be made after all 
supporting invoices have been received by the agency. In instances where 
media grants a 2% cash discount, that discount will be passed on to you 
providing our bills to you are paid within 30 days of receipt.

In instances where clients fail to pay us on a current basis, an interest 
charge of 1% per month will be added to the balance carried forward on 
each successive billing.


