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"The Highway Beautification Act of 1965" 

SPEECH OF HON. SPARK M. MATSUNAGA 
of Hawaii

IN THE HOUSE OF REPRESENTATIVES

Thursday, October 7, 1965

MR. MATSUNAGA. Mr. Chairman, I rise in support of S. 2084, the 

Highway Beautification Act of 1965.

"Truth beauty, beauty truth--that is all ye know and all ye 

need to know." So said the poet of beauty John Keats many years ago. 

And his observation holds true today, for if there has been any 

single common interest among the peoples of the world, it has been the 

love of beauty and an undeniable recognition of the beauty of truth.

In the humdrum of our business activities in our so-called 

civilized society we tend to forget this and it is heartening to find 

that the chief impetus towards preserving our natural heritage of 

beauty comes from the First Lady of the land.

Fortunately for mankind, women have taken a hand in the preserva­

tion not only of their own beauty, but also of their surroundings.

So it was in Hawaii that a group of women 52 years ago banded 

together to preserve the natural beauty of the City of Honolulu--they 

called themselves The Outdoor Circle.



An outstanding accomplishment of The Outdoor Circle in eliminating 

ugliness from the City of Honolulu is its highly successful campaign 

against billboards for over half a century. Because of the vigilance 

of this organization, it is difficult today to visualize the landscape 

of Honolulu of yesteryears disfigured by huge signs--billboards on 

Diamond Head urging the public to smoke Bull Durham or buy certain 

brands of whiskey. An immense pickle sign put up on the road to 

Waikiki blotted out the lovely view of the mountains in the back­

ground. Even the scenic routes leading out of the city into the rural 

areas were marred by ugly billboards.

The ladies of The Outdoor Circle devoted many years of hard work 

before they were able to convince local and mainland merchants that 

billboards had no place in a city which chose to be beautiful rather 

than ugly. In 1913 there were some 43 local companies and many 

mainland firms using billboard advertising. The practice was well 

established, and it was necessary for The Outdoor Circle to arouse 

public indignation and recognition that billboards are detrimental to 

beauty in any locality, especially in Hawaii where the area is limited 

and scenic beauty is part of our stock in trade.

The Outdoor Circle has continued through the years the simple, 

sincere purpose of its early leaders--to achieve a beautiful Hawaii, 

free of billboards and other disfiguring advertising signs and 

devices. Many things have been accomplished during these years and 

today people from all over the world as well as our own State of Hawaii
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are able to enjoy the fruits of what in 1913, to a handful of 

courageous ladies, was only a vision of a beautiful city.

I am proud to state that I was at one time counsel for The 

Outdoor Circle and in such capacity helped to draft the first 

beautification ordinance against unsightly outdoor signs in Honolulu.

Mr. Chairman, the experience of The Outdoor Circle of Honolulu 

clearly shows that S. 2084 would accomplish for all areas along our 

Nation’s highways the same beautification which that organization 

was able to achieve with only a dream to start with in 1913.

The proposed legislation would not only help to beautify the 

areas adjoining our Nation’s highways, but it would also make our 

highway system, in the words of our President, ’’more valuable in 

serving the needs of the American people.” "The pursuit of happiness" 

is a promise of our system of government. This promise we can keep 

by seeking to beautify our surroundings, for, in the words of John 

Keats again, a thing of beauty is a joy forever."

-3-



"The Highway Beautification Act of 1965" 

SPEECH OF HON. SPARK M. MATSUNAGA 
of Hawaii

IN THE HOUSE OF REPRESENTATIVES

Thursday, October 7, 1965

MR. MATSUNAGA. Mr. Chairman, I rise in support of S. 2084, the 

Highway Beautification Act of 1965.

"Truth beauty, beauty truth--that is all ye know and all ye 

need to know." So said the poet of beauty John Keats many years ago. 

And his observation holds true today, for if there has been any 

single common interest among the peoples of the world, it has been the 

love of beauty and an undeniable recognition of the beauty of truth.

In the humdrum of our business activities in our so-called 

civilized society we tend to forget this and it is heartening to find 

that the chief impetus towards preserving our natural heritage of 

beauty comes from the First Lady of the land.

Fortunately for mankind, women have taken a hand in the preserva­

tion not only of their own beauty, but also of their surroundings.

So it was in Hawaii that a group of women 52 years ago banded 

together to preserve the natural beauty of the City of Honolulu—they 

called themselves The Outdoor Circle.



An outstanding accomplishment of The Outdoor Circle in eliminating 

ugliness from the City of Honolulu is its highly successful campaign 

against billboards for over half a century. Because of the vigilance 

of this organization, it is difficult today to visualize the landscape 

of Honolulu of yesteryears disfigured by huge signs--billboards on 

Diamond Head urging the public to smoke Bull Durham or buy certain 

brands of whiskey. An immense pickle sign put up on the road to 

Waikiki blotted out the lovely view of the mountains in the back­

ground. Even the scenic routes leading out of the city into the rural 

areas were marred by ugly billboards.

The ladies of The Outdoor Circle devoted many years of hard work 

before they were able to convince local and mainland merchants that 

billboards had no place in a city which chose to be beautiful rather 

than ugly. In 1913 there were some U3 local companies and many 

mainland firms using billboard advertising. The practice was well 

established, and it was necessary for The Outdoor Circle to arouse 

public indignation and recognition that billboards are detrimental to 

beauty in any locality, especially in Hawaii where the area is limited 

and scenic beauty is part of our stock in trade.

The Outdoor Circle has continued through the years the simple, 

sincere purpose of its early leaders--to achieve a beautiful Hawaii, 

free of billboards and other disfiguring advertising signs and 

devices. Many things have been accomplished during these years and 

today people from all over the world as well as our own State of Hawaii

-2-



are able to enjoy the fruits of what in 1913, to a handful of 

courageous ladies, was only a vision of a beautiful city.

I am proud to state that I was at one time counsel for The 

Outdoor Circle and in such capacity helped to draft the first 

beautification ordinance against unsightly outdoor signs in Honolulu.

Mr. Chairman, the experience of The Outdoor Circle of Honolulu 

clearly shows that S. 2084 would accomplish for all areas along our 

Nation s highways the same beautification which that organization 

was able to achieve with only a dream to start with in 1913.

The proposed legislation would not only help to beautify the 

areas adjoining our Nation’s highways, but it would also make our 

highway system, in the words of our President, "more valuable in 

serving the needs of the American people." "The pursuit of happiness" 

is a promise of our system of government. This promise we can keep 

by seeking to beautify our surroundings, for, in the words of John 

Keats again, "a thing of beauty is a joy forever."

-3-


