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Land is certainly one of the most valuable commodities in Hawaii. It is 
interesting to note that the visitor industry facilities occupy approximately 
one percent of the land area of Hawaii (compare this with the lands 
utilized by the agriculture industry).

The visitor industry is the least environmentally polluting of all the 
major industries.

The visitor industry provides employment for women, teenagers, and 
minorities—the categories hit hardest by our national unemployment.

The visitor industry provides a much needed service to the general populace 
of the United States. Physical rest and mental relaxation (it should be noted 
that all of the major industries of the governments of the industrialized 
western Europe require their employees to take annual vacations).

After citing the above, it would seem that tourism should be universally 
supported in the United States. However, for reasons not really comprehensive 
to me, our nation, many of our law makers—federal, state and counties, seem 
to be at best "reluctantly supportive of our tourism.





        

      

      

 

         

  

        

 

          

      



        

   

     

         

      

       

        

        

  

       

     



      

     

     

       

       

     

        

      

       

 



       

     

     

      

        

       

  

       

         

          

      



          

      

         

        

         

        

          

     

           

          

         

   



       

         

  

  

 

 



         

     

 

 

 



        

          

        



        

         

         

  

 

 

 



        

         

           

      

      

        

    

    



         

       

         

     

    

        

        

        

    

   



        

        

       

     

 

       

        

       

     

 



       

         

         

            

         

        

         

          

         

        



            

           

         

          

   

      

       

        

     

   



       

     

    

      

      

     

 

            

        

             

       



             

          

        

         

           



REMARKS OF SENATOR DANIEL K. INOUYE

BEFORE THE HOTEL SALES MANAGEMENT ASSOCIATION

JUNE 17, 1983

HONOLULU, HAWAII

I APPRECIATE THE OPPORTUNITY TO BE WITH YOU TODAY, 

AND TO REPORT ON OUR EFFORTS IN CONGRESS TO INCREASE FUNDING 

FOR THE UNITED STATES TRAVEL AND TOURISM ADMINISTRATION 

(USTTA), AND TO EXPLAIN WHY MANY OF US FEEL IT IS SO 

IMPORTANT THAT WE SUCCEED.

BEFORE DOING SO, I THINK IT MIGHT BE WELL TO

BRING SOME PERSPECTIVE TO THE SUBJECT.

0 THE TRAVEL INDUSTRY IS THE SECOND LARGEST

RETAIL OR SERVICE INDUSTRY IN THE U.S.

(FOOD STORES - $238 BILLION; TRAVEL - 

$191 BILLION).
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0 THE TRAVEL INDUSTRY ACCOUNTED FOR 7% OF

0 IN 1981, VISITOR EXPENDITURES IN HAWAII

TOTALED $5.2 BILLION.

0 IN HAWAII, OUR VISITOR RECEIPTS ARE MORE

THAN 4 TIMES THE REVENUES JAPAN RECEIVES

FROM FOREIGN VISITORS.

0 IN 1982, ONLY 12 MAJOR NATIONS RECEIVED

MORE VISITOR ARRIVALS THAN HAWAII. .

BELIEVE THE SITUATION IN WASHINGTON CAN BEST

0 BE DESCRIBED AS CONTRADICTORY, AND THERE IS GOOD NEWS AND

0 
BAD NEWS AS A CONSEQUENCE. FUNDING FOR USTTA IS A PRETTY

GOOD BAROMETER OF THE GOVERNMENT'S COMMITMENT TO TOURISM,

BECAUSE THAT AGENCY IS BY LAW THE PRIMARY FEDERAL INSTRUMENT 

FOR PROMOTING TOURISM.



THIS ADMINISTRATION LIKE ITS PREDECESSORS -

DEMOCRAT AND REPUBLICAN - WANTS TO ABOLISH THE TRAVEL

SERVICE. CONGRESS, ON THE OTHER HAND, WANTS TO INCREASE 

THE AGENCY'S BUDGET SUBSTANTIALLY. IN FISCAL YEAR 1983, 

THE TRAVEL SERVICE BUDGET WAS $8.1 MILLION. THIS YEAR, 

DESPITE THE ADMINISTRATION'S OPPOSITION, CONGRESS WILL 

GIVE IT A BUDGET OF SOMEWHERE BETWEEN $10.1 MILLION 

(HOUSE) AND $13 MILLION (SENATE). SO THE CONTRADICTION 

IS THAT ONE BRANCH OF GOVERNMENT SEES THE TRAVEL SERVICE 

AS INSIGNIFICANT, WHILE ANOTHER BRANCH OF THE SAME 

GOVERNMENT BELIEVES THE AGENCY IS SO IMPORTANT ITS BUDGET

SHOULD BE INCREASED.
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THAT. THE LATTER VIEW WILL PREVAIL IS IN LARGE

MEASURE DUE TO THE POLITICAL CLOUT WHICH THE TRAVEL

INDUSTRY HAS BEEN ABLE. TO GENERATE IN THE HALLS OF CONGRESS.

YOUR POLITICAL MUSCLES STARTED TO DEVELOP AFTER THE ENERGY

CRISIS OF 1973-4. WHILE YOUR INDUSTRY IS STILL NOT 'CHARLES 

ATLAS' IN THE WORLD OF WASHINGTON LOBBYS. YOU ARE A FORCE 

WHICH IS BEGINNING TO MAKE ITSELF HEARD. ON THIS POINT I 

CAN ONLY SAY 'REDOUBLE YOUR EFFORTS'. YOU HAVE SEEN

TANGIBLE EVIDENCE OF WHAT CAN BE ACCOMPLISHED.

SO MUCH FOR THE GOOD NEWS. I WOULD NOW LIKE TO

RECITE A FEW FACTS AND STATISTICS WHICH SHOULD GIVE YOU

SOME IDEA OF HOW MYOPIC OFFICIAL WASHINGTON AND THUS

HOW FORMIDABLE THE TASK AHEAD OF US REMAINS.



-5-

0 THE ADMINISTRATION MAINTAINS THAT

PRIVATE INDUSTRY RATHER THAN

SHOULD PAY TO PROMOTE VISITS\ /

GOVERNMENT

FROM

FOREIGN TOURISTS. FOR THAT REASON

IT ADVOCATED ELIMINATI0N OF THE TRAVEL 
/ \

SERVICE.

AT THE SAME TIME, IT PROVIDED

DEVELOPMENT ASSISTANCE FOR JAMAICA,

WHICH MADE POSSIBLE THE SPENDING OF

$8.5 MILLION FOR JAMAICAN TOURISM

PROMOTION.
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0 THE AVERAGE FUNDING AMONG DEVELOPED NATIONS

OF THE WORLD IS ALMOST 3.5 TIMES AS MUCH AS

U.S. DOLLARS
MILLIONS

U.S. DOLLARS
MILLIONS

1. CZECHOSLOVAKIA $149.1 15. BRAZIL $ 16.1

2. TURKEY 62.1 16. GERMANY 15.8

3. GREECE 57.8 17. SYRIA 13.8

4. SPAIN 57.2 18. NETHERLANDS 13.7

5. BELGIUM 44.6 19. JAMAICA 12.8

6. KOREA 30.6 20. INDONESIA 11.3

7. VENEZUELA 30.0 21. AUSTRALIA 11.1

8. CANADA 29.0 22. HONG KONG 10.6

9. FRANCE 27.8 23. MALAYSIA 10.0

10. SINGAPORE 24.3 24. BERMUDA 8.9

11. ITALY 20.5 25. LIBYA 8.8

12. BAHAMAS 20.2 26. FINLAND 8.5

13. PERU 20.1 27. UNITED STATES 8.0

14. COLOMBIA 17.3
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0 THE UNITED STATES RANKS 17TH IN THE NUMBER

OF GOVERNMENT TOURISM PROMOTION OFFICES IT

MAINTAINS OVERSEAS.

1. SPAIN 30 10. SRI LANKA 10

2. ITALY 18 11. MACAO 9

3. GREECE 15 12. KOREA 8

A. MOROCCO 15 13. NORWAY 7

5. MALAYSIA 1A 1A. HONG KONG 7

6. GERMANY 1A 15. THAILAND 7

7. YUGOSLAVIA 13 16. SINGAPORE 6

8. KENYA 13 17. UNITED STATES 6

9. FINLAND 10
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0 THE U.S. SHARE OF WORLD TOURISM RECEIPTS

DECLINED FROM 13% IN 1976 TO 10.6% IN 1980.

IN 1981 IT RETURNED TO 11.5% CHIEFLY

BECAUSE OF A WEAK U.S. DOLLAR.
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0 THE DEVELOPED COUNTRIES OF THE WORLD RECEIVE 

AN AVERAGE OF ABOUT 3 1/2 TIMES AS MUCH IN 

INTERNATIONAL TRAVEL RECEIPTS AS THE U.S.

ON A PER CAPITA BASIS.

U.S. DOLLARS U.S. DOLLARS
1. AUSTRIA 76¢ 12. UNITED KINGDOM 11¢

2. SWITZERLAND 48¢ 13. CANADA 11¢

3. DENMARK 24¢ 14. NETHERLANDS 11¢

4. GREECE 20¢ 15. GERMANY 10¢

5. NORWAY 19¢ 16. PORTUGAL 10¢

6. SPAIN 18¢ 17. ICELAND 10¢

7. BELGIUM 16¢ 18. AUSTRALIA 8¢

8. FINLAND 15¢ 19. NEW ZEALAND 8¢

9. FRANCE 13¢ 20. YUGOSLAVIA 6¢

10. ITALY 13¢ 21. UNITED STATES 5¢

11. SWEDEN 12¢
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S0 MUCH FOR THE BAD NEWS. THE FOLLOWING EXAMPLES,

I BELIEVE, ILLUSTRATE QUITE CONVINCINGLY WHAT WE CAN EXPECT

IF THE TRAVEL SERVICE IS ADEQUATELY FUNDED NOW AND IN THE FUTURE.

0 GERMANY HAS INCREASED ITS TOURISM PROMOTION 

BUDGET BY $7 MILLION BUDGET INCREASE) 

IN THE LAST 5 YEARS. DURING THIS SAME PERIOD 

THEIR INTERNATIONAL TOURISM RECEIPTS INCREASED 

$3.0 BILLION (106% INCREASE) (1981).

0 SRI LANKA HAS INCREASED ITS TOURISM PROMOTION 

BUDGET BY $992 THOUSAND (177% BUDGET INCREASE) 

IN THE LAST 5 YEARS. DURING THIS SAME PERIOD 

THEIR INTERNATIONAL TOURISM RECEIPTS INCREASED 

$69 MILLION (205% INCREASE) (1981).

0 FRANCE HAS INCREASED ITS TOURISM PROMOTION 

BUDGET BY $4.7 MILLION (156% BUDGET INCREASE) 

IN THE LAST 5 YEARS. DURING THIS SAME PERIOD 

THEIR INTERNATIONAL TOURISM RECEIPTS INCREASED 

$5.1 BILLION (160% INCREASE (1981).
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BUDGET BY $9.9 MILLION (83% BUDGET INCREASE)

IN THE LAST 5 YEARS. DURING THIS SAME PERIOD 

THEIR INTERNATIONAL TOURISM RECEIPTS INCREASED 

$3.9 BILLION (126% INCREASE) (1981).

0 CANADA HAS INCREASED ITS TOURISM PROMOTION

BUDGET BY $3.8 MILLION (23% BUDGET INCREASE)

IN THE LAST 5 YEARS. DURING THIS SAME PERIOD

THEIR INTERNATIONAL TOURISM RECEIPTS INCREASED 

$643 MILLION (38% INCREASE) (1981).

OVER THE YEARS MANY OFFICIALS IN WASHINGTON HAVE  

MAINTAINED THAT SINCE EVERYONE WANTS TO VISIT THE UNITED

STATES. OUR COUNTRY SELLS ITSELF AND THERE IS NO NEED TO

DOLLARS TO PROMOTE IT.SPEND

THEY ARE BEGINNING TO REALIZE THIS IS NOT THE CASE
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AND THAT WE MUST COMPETE VIGOROUSLY WITH MANY OTHER

COUNTRIES IN THE INTERNATIONAL TRAVEL MARKET.

I THINK SOME HAVE FELT THE SAME WAY ABOUT

HAWAII. BECAUSE WE ARE A TROPICAL PARADISE THERE ARE 

THOSE WHO HAVE FELT HAWAII WILL SELL ITSELF, OR AT LEAST 

THE AIRLINES HAVE A SUFFICIENT FINANCIAL INCENTIVE TO 

PROMOTE OUR STATE. BY NOW I BELIEVE EVERYONE REALIZES

THAT THERE ARE SEVERAL DESTINATIONS COMPETING FOR OUR 

SEGMENT OF THE TRAVEL MARKET, AND OUR VISITOR INDUSTRY 

MUST SPEND ITS MONEY AND EFFORT TO PROMOTE HAWAII.

IN THIS CONNECTION, I WOULD LIKE TO QUOTE FROM

THE 1983 TRAVEL INDUSTRY WORLD YEARBOOK:
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MUCH OF HAWAII'S IMPROVEMENT IN

TOTAL TRAFFIC CAN BE ATTRIBUTED

TO REDUCTIONS IN U.S. AIR FARES.

PLUS THE SUCCESS OF THE NEW HAWAII

VISITORS BUREAU MANAGEMENT IN 

OBTAINING PROMOTIONAL FUNDS FROM 

THE STATE LEGISLATURE. ONE LESSON 

THAT HAWAII HAS LEARNED IS THAT IT 

IS DANGEROUSLY VULNERABLE TO AIRLINE 

MARKETING DECISIONS AND THAT FAVORABLE 

DECISIONS DEPEND IN PART ON THE STATE'S 

WILLINGNESS TO INVEST ITS OWN FUNDS TO 

PRODUCE THE NEEDED PROMOTIONAL IMPACT 

ON THE MARKET.

BRIEFLY. I HAVE TRIED TO CHART THE UPS AND DOWNS

OF THE TRAVEL INDUSTRY'S PROGRAMS IN OFFICIAL WASHINGTON
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AND TO GIVE YOU SOME IDEA OF THE TASK BEFORE US, AND WHAT

YOU IN THE INDUSTRY CAN DO TO HELP. AT THE SAME TIME, I

THINK IT IS IMPORTANT TO KEEP IN MIND THAT THE SUCCESS OR 

FAILURE OF THE TRAVEL INDUSTRY DOES NOT DEPEND ON WASHINGTON 

ALONE. THE INDIVIDUAL SEGMENTS OF THE INDUSTRY AND OUR STATE 

ALSO HAVE RESPONSIBILITIES, AND EACH MUST DO ITS SHARE.

AGAIN, I WISH TO THANK YOU.


