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(Tongress of tfje <Llmtrb Stated 
%ouSt of Mepresentatibcs 
Wasfjington, B€ 20515

October 15, 2003

The Honorable Charles Taylor 
Chairman
House Subcommittee on Interior
Washington, DC 20515

The Honorable Conrad Burns
Chairman
Senate Subcommittee on Interior
Washington, DC 20510

The Honorable Norman Dicks 
Ranking Member
House Subcommittee on Interior
Washington, DC 20515

The Honorable Byron Dorgan
Ranking Member
Senate Subcommittee on Interior 
Washington, DC 20510

Dear Chairmen Taylor and Burns and Ranking Members Dicks and Dorgan:

We urge you to maintain the Senate provision in the Fiscal Year 2004 Interior Conference 
Report to restrict commercial advertising on the National Mall.

Early in September, the Department of the Interior allowed the National Mall to become a 
billboard. The “NFL Kick-off Live From the National Mall Presented by Pepsi Vanilla” was 
supposed to take pride in America, honor our armed forces and celebrate volunteerism. Its 
purpose, however, was overwhelmed by ads for soft drinks, Internet access and beer. The over 
commercialization also detracted from the dignity and purpose of the National Mall.

The National Park Service currently has guidelines that are intended to restrict the use of the 
National Mall from this type of commercial display. An amendment to the Senate Interior 
Appropriations bill clarifies Congress’ intent that these rules be enforced. It is critical that 
Congress maintain this proposal to let the Interior Department know that it is expected to 
maintain the dignity of this national icon.

The Senate amendment ensures that the National Mall remains accessible to the American public 
and events on the National Mall continue to inspire and celebrate our national pride. It restricts 
commercial displays while ensuring that event sponsors can still be recognized in tasteful and 
dignified ways.
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This important provision will maintain the integrity of the National Mall for future generations. 
We hope you will ensure this provision is in the final Fiscal Year 2004 Interior Conference 
Report.

Sincerely,

Betty McCollum
Member of Congress

Ellen Tauscher
Member of Congress Member of Congress

Ed Case
Member of Congress

Raul Grijalva H 4 O CIA o S 
Member of Congrc

Member of Congress Member of Congress

Bernie Sanders
Member of Congress


