University of Hawaii at Manoa Hamilton Library

eVols Repository https://evols.library.manoa.hawaii.edu

Political Offices Box PO10

Political Offices: State Legislature:
Legislation: Consumer protection bill

Thomas P. Gill Papers
Political Offices, State Legislature, Legislation, Box PO10, Folder 1
https://hdl.handle.net/10524/79276

Items in eVols are protected by copyright, with all rights reserved, unless otherwise indicated.

UHM Library Digital Collections Disclaimer and Copyright Information


https://manoa.hawaii.edu/library/research/scholarly-communication/repositories/policies-guidelines/copyright-policy/

10 Honolulu Star-BuIIehn Suturday, March 24, 1962

New York Times News Service

NEW YORK, N.Y., March
24 — President Kennedy’s
program to provide addition-
al protection for the con-
sumer has aroused skepti-
cism in the advertising com-
munity. In the opinion of
many advertising men, the
consumer is not in need of
any help from the Govern-
ment.

The President’s proposals
were advanced last week in
a special message to Con-
gress.

The advertising men steer-

| suasion.

ed clear of any comment on |

the technical proposals ad- |

vanced by the President p pays for consumer credit,

dealing with drugs, cosmet-
ics, credit and 51mllar is-
sues.

DISPUTES KENNEDY
What they did criticize,
however, was the President’s
establishment of a new Con-
sumers’ Advisory Council
and his general character-

|

ization of the role of adver-
tising.

“If the message were tak-
en at face value, no man or
woman could today purchase
the necessities or pleasures
of life with confidence or as-
surance of satisfaction,” said
Henry E. Abt, president of |
the Brand Names Founda-
tion, Incorporated.

In his message, the Presi-
dent commented: “Consum-
er choice is influenced by
mass advertising utilizing
highly developed arts of per-

“The consumer . . . usual-
{ ly does not know how much

| whether one prepared food
has more nutritional value

than another, whether the |
performance of a product |
will in fact meet his needs |
or whether the ‘large econ-
omy size’ is really a bar-
gain.”

In the opinion of the ad-

vertising men, however, the
consumer is not in as bad
shape as the President indi-
cated.

Norman H. Strouse, pres-
ident of the J. Walter
Thompson Company, noted
that the average consumer
knows full well how to pro-
tect his interests.

“Consumers these days
exhibit remarkable sophisti-
cation in the marketplace,”
said Mr. Strouse. “I have
much more confidence in
them than does the Presi-
dent.”

Advertising, Strouse not-
ed, cannot provide complete

{ information about a product,

“nor do most newspapers or
magazines provide complete
information about an event.”

But, based on this infor-
mation, on other facts glean-
ed from friends and neigh-
bors and on trial and error,
the consumer can make a
highly intelligent choice of
products, he said.

Strouse said he had no
quarrel with many of the

':ten, Barton, Durstine and |
| Osborn, Incorporated,

| Miami Beach, Florida.

basic ground rules govern-
ing advertising today but
saw a danger in going far
beyond these rules. ;
“I believe we must pre- ||
serve the'widest latitude of ||
individual choice for the con-
sumer,” he said. Y
A similar view was enun- 1‘
ciated recently by Charles |

H. Brower, president of Bat- |

in a
speech before the National ||
Canners Association at|
i

“The consumer is. mnot |
nearly as defenseless” as|
some critics might suggest, ||
Brower said. “No manufac- !‘
turer in his right mind
would even think of cheat-
ing a housewife,” he said, ||
because the housewife would ||
promptly spread the word to
her friends and no one
would buy the product.
“Abt of the Brand Names
Foundation said the Presi-
dent’s message would cause
consumers to distrust the
business world.
















































































































































































































































































































